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Sustainability

Officer

Whilst good proygress hus been
made with our sustainability
agendu over the lust few yedars, it
is now fime to tuke further steps.

Sustainability in order to be
successful heeds to be integrated
as puart of the business, through
our new and existing product
development, ucross our entire
supply chain and dll of Colart’s
sites. In doing so we ensure we
dre u socidlly and environmentdally
respohsible company that does
business in ways that are good
for people und the planet

We kick off Sustuinubility 2.0
this year with u clear 5-year
plun including KPI's und clear
targets. These cun be found

in this report. Our sustauinability
ambussudors will continue to
drive change dcross their sites.

2020 hus brought unprecedented
chdllenges for Colart due to the
globul spread of Covid 19. From
the beyinning the sufety of our
people hus been our bigyest
priority. In China initially, then the
EU, UK and US we were uble to
ledarn, adupt und uct yuickly to
the situation by sharing ideus &
best practice us well us equipment
such us fuce musks und other
protective equipment. We continue
to evolve with the situation and

us our sites resturt ufter closures

we will look ut these ledrnings

to see what sustainuble benefits
could come out of the crisis such
as chunging ways of working with
new technology which could result
in reduced travel und eneryy
cohsumption und improve the
hedlth and wellbeing of our stuff,

In My role us sustuinubility officer
and in my role as a Group
Leudership Team member | will
ehsure transpurency und will follow
through on ideus where feusible.

Richard Llewellyn
Sustainubility Officer

Sustuinubility 2.0
plaun beyins

and clear
targets in place
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Our purpose-driven vision of ‘Inspiring

every artist in the world’ has a truly deep
meaning for society and everything we

do at Colart lives up to that aspiration. Our
catalogue of over 17,000 products are being
sold in more than 120 countries, enabling
millions of creatives to express themselves

in colourful and meaningful ways.

When it comes to sustainability, we don’t
tredt this fopic as a simple fad that will go
away one day. We don’t do greenhwushing
pretending to be on the good side of the
debute. We tuke sustuinubility very seriously
us our mission ‘To provide sustuinable
credtive tools und services’ cleurly stutes.

For us, reducing our environmentul impuct and
increusing our sociul responsibility while making
u profit is more than a moral commitment. We
are convinced that it adds lony-term value

to our compuany. Whilst there is still a lot to do,
we have taken steps such us reducing plustic
in our puckaging, infroducing Cadmium free
puints, increusing the hours of community work
and returning to profit are clear examples that
we ‘dre wualking the sustainability talk” for real,

Now in 2020, ufter three yedars of structurdil
transformation, we have entered u phuse of
stability which gives Colart the confidence

to be more committed thun ever to our
sustainability agendu, Ambitious targets are
set up to 2025, us mentioned in this report and
with a “‘cun do’ mindset fuelled by our true
beliefs, we know we will muke sustuinable
improvements in the years to come.

Dennis van Schie
Colart CEO
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ENERGY

Our objective is fo continuously
reduce our energy consumption

and use renewubles where feusible.

£13.52

per KWh used
+2.9% since 2018

+11.2%

energy increase
since 2018

As purt of our targets that
have been set, we hope to
achieve our objectives.

)

4% increase

in share of renewuble energy

In 2020, we will look ut
strategising our energy
buying in order to change
to renewable energy.

O O O
w4y
INCLUSIVENESS
& DIVERSITY

We currently medsure
gender uccording to our hew
manaygement levels 3-5

o

W

Mule 75%

o

Y

Femule 25%

[o)ye]

W

Target 50%




PLANET PEOPLE BUSINESS OVERVIEW CONTENTS

SUSTAINABILITY 2.0

KPI’s

& &

SOCIAL IMPACT

-35.3%
3886 hours
hours spent in the community =15.5%
3342 PPM
vs turget of 5000 ppm 31 %
(purts per million)
29%

of dll suppliers evuluuted uguinst
our supplier code of conduct

Q
67%
of dll new suppliers

evaluated ugainst our SICKNESS

supplier code of conduct Our objective is to monitor

sickness levels und huve
awdreness of uny issues
that may occur.

2%

sickness level

9

Aguinst u taryet
of less than

3%

o

il

ACCIDENTS

Colart’s farget is fo have
zero industrial
accidents

17

industrial accidents in 2019

5132.5 hours

of lost fime in 2019

4
NaY,
SVHCs UPDATE

Substances of Very High
Concerh (SVHCs) ure
chemiculs that will eventually
be bunned due to their
environmental and
hedlth impacts.

Figures bused on 2015 datu vs
reformulations implemented
in manufacture to date.

67% reduction

in the number of raw muteridls
which contain SVHCs.

83% reduction

in the humber of
pustes with SVHCs.

57% reduction

in the humber of products
that contain SVHCs.
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rategy Recap

Enhancing the
wellbeing of
people and the
planet through Packaging
creativity & Waste

Product
Ingredients

SUSTAIN ABjLITY COMMYTTEE

%
Goals

shared worldwide
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Strategy Recap

PEOPLE

We will drive cultural chunge
throughout dll levels and aspects
of the business through relentless
communicution of information and
learning. We will drive the sharing
of ideus internully und externally
with colleagues, suppliers,
customers und consumers.

33
oy

Health Safety & wellbeing:

We want to provide a sufe,
sustainable working environment
for our globdl community. By driving
U positive sufety culture we cun
reduce the humber of uccidents
and in doing so protect our most
important asset, our people. Our
commitment to wellbeiny is ut

the heart of everything we do.

Social Impact:

We continue to enguyge with
local communities, promoting
and providing employees with
volunteer opportunities will help
to aftract fop tulent, engauge
develop dund retdin employees.

&
Wellbeing

is at the heart of
everything we do

UN SUSTAINABLE
DEVELOPMENT
GOALS (SDG'’S)

Colart adapted a hew way of
understanding SDG’S and what
they mean to the individual by
sending out un SDG u week oh a
globdl comms. This will enable us
to further embed the gouls und
report aguinst them in the future.

RESPONSIBLE
SOURCING

We are committed to sourcing
products materials and services to
the highest stundurds whilst driving
through continuous improvements
in quality and cost. We will establish
a transparent and ethical supply
chuain with high environmentadl legal
compliunce und human rights
Medausured via internal and external
audit programs. Reducing our
environmentdl impact is going to

be u key focus for our 2025 strateyy.

This will include a packaging
strateyy to help us identify the
most sustdinuble materidls for

our products, reducing our GHG
emissions, which will in furn reduce

our enhergy und wdste consumption.

©
Working tfowards

2025
strategy

PRODUCTS

Product development:

We will ensure sustuinability is
at the core of our innovation
and desigh process when
developing hew und existing
foroducts in our portfolios.

(&

Packaging:

We will ensure we hever use
more puckaying than is heeded
and whuat we do use is from
sustainuble sources und goes
onh to be reused or recycled.

ENVIRONMENT

Waste:
We will medusure and set targets
to remove, reduce, reuse

and recycle throughout our
production and supply chdains.

We will track our progress und
reculibrate targets s part of
our continuous improvement.
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Sustainability Trend

Sustainability continues to be a global concern,
it is the job of businesses to play their part.

Y

CLIMATE
MITIGATION

Is more importunt than ever.

We huve only 10 yeurs to halve
ylobul greenhouse guses (GHG)
emissions und keep ylobul
warming to 1.5 degrees.

D

CIRCULAR
SOLUTIONS

From food und fushion fo
electronics und the built
environment, circular thinking
(keeping resources in use for us
lohy us possible to extract the
maximum value) will continue

to guin momentum in 2020,
driving innovation and disrupting
linear business models.

PLASTICS

The concern over plustics hus been
growing over recent years, hot
only with the end consumer, but in
industry und dlso in governments
with legislation dictating the

wuay businesses ure going to

have to comply in future.

i

SUSTAINABLE
CONSUMPTION

With the globdl population
expected to rise to 8.5 billion

by 2030 and dnh ever-growing
middle clauss increusing by 3 billion
people over the hext 20 yedars,
ehsuring that global consumption
remains in line with planetary
bounduries will be crifical.

o
=
SUPPLY CHAIN

We have identified materidlity
for our business by listening to
our stakeholders, und identifying
key trends that are relevant to
Colart in order to set targets for
our business through to 2025.

()

=

10 yeurs to
reduce GHG by

950%
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Lindéngruppen

OUR OWNER’S PURPOSE

Lindéngruppen’s purpose is to
owh und develop successful
businesses to leud the transition
tfowurds d sustainuble world.,
Their uim is fo creute shared
and sustuined societdl

vdlue through their owned
compunies. This involves
creuting meaningfulness for
their people und vulue for their
businesses, customers, suppliers,
children, local communities
and society at large.

They work actively to
support their compunies to
minimise hegdtive impucts
und optimise benefits in
terms of environmental
and societdl impact.

Shared

und sustuined
values

Lindéngruppen leud by
exumple and provide d
business model that is geured
to yenerute lony-term value.

They dlso provide cleur purpose,
values, u Code of Conduct,
guidelines und priorities that dll
of their compunies follow. They
dlso expect dll their compunies
to report uccording to their
Sustaindbility Framework. This
includes identifying materidl
issues, setting cleur strateyic
targets and continuously
fracking proyress.

@

Clear

purpose und
Code of Conduct
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Lefranc Bourgeois relaunched their
Artists Oil range in 2017, und were
the first to infroduce Cadmium Free
oil colours. We are how preparing
to launch § more cadmium free
colours for the relaunch of Linel
Artists Gouuche range in 2020.

¢ Onhyoing hew branded sets
are in FSC cardbourd und
new plustic vacforms come
from recycled plustic.

e Lefranc Bourgeois Enfunts
colour ranhges have been dll
udupted to hew biocides
regulution. The brand is ulso
uble now to propose its offer
with compliunt finger paints,
baby crayons, ultra washable
puint colours for younger
children from 18 months old

e The repuckuyiny of the brushes
offer will be lubelled FSC

e Over 150,000 sefts for LB
enfants were relaunched
using curdbourd puckuyging
replacing plastic.

snazaroo

For Shazaroo, we are taking
sustuinability and embedding it
intfo our core values. Here are some
of the projects illustrating this:

e We ure currently working on
removing Jll black plustic
from our puckuyging und
are including sustainability
in our product roadmup

e All our curdbourd puckuyging
is currently recycluble and
we ure looking ut expend the
use of FSC/PEFC/Recycled
puper und curdbourd for our
whole ranyge of products

e The plustic we use for our primary
puckaging is recycled PET

SNAZAROO AND NYC
GRACE MANSION
HALLOWEEN EVENT

In colluboration with Blick and
the New York City Mayor’s office,
Shuzuroo donuted over 3600
assorted Mini Kits to support the
anhudl Halloween event, Gracie
Mansion, The NYC Mayor’s
residence und the grounds were
opehed to the public to host u
Hulloween celebration to benefits
thousands of NYC homeless
shelter aund foster care children.

The event wus dlso open to the
public und Snauzaroo had u face
puinting booth that was one of

the most populur ut the venue.

The spuce waus fransformed into

u huunted Halloween themed
event feuturing fuce puinting, arts
& crufts, music, food und spooky
activities. It was fulfilling to share

in the fun first hand. Shazaroo

wdus umohy many formiduble
sponsors including LEGO, Scholustic
Educdation und Whole Foods Market.

Repurposing yood yudlity
overstocked inventory from

the warehouse served us u
philanthropic, sustainable und good
will gesture. The product wus marked
out of sftock und udlified us G tax
deduction since it wus a hon-profit
event. Shazaroo mude u positive
impression on thousunds of children.
This event creuted un outlet to
manage overstock product,
extending the product life cycle und
reducing expenses from close out
offerings und muintuining excessive
warehouse stock.

This event infroduced u channel

to serve the community while
maunuying the brands many

ussets to foster engugement

and brand awareness.

Removiny Jll

black
plastic

from our puckayging

snazaroo
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ART FOR ALL

Supporting the arts hus always been
ut the heuart of the Liguitex philosophy.
Founder Henry Levison understood
thut the role of u yood tool-maker
wus to support the tool users - the
artists - und their commMmunities. Liguitex
continues fo follow suit by supporting
art events, charifies, und community
building initiatives around the globe.

In 2019, Liyuitex launched u globdal
partnership with Sing for Hope, u
non-profit arts orgunisation whose
mission is to fransform lives by using the
power of the urts to creute a better
world. As the officidl pdint sponsor,
Liguitex supported the Siny for Hope
NYC piuno program, where 50 artist-
desighed piunos uppeured over

the summer in paurks und community
spuces throughout the five boroughs,
euch credted using Liyuitex acrylics.
With themes of joy, hope, inspiration

und togetherness, the varied designs
were puinted in o huge commundil
studio stocked with d full range of
Liguitex puints, tools aund mediums.
The Liyuitex teum ran technical
workshop to equip the piuno urtists
with the skills fo achieve their designs

Liquitex was put to the test on the
unhconventional 3D cunvuses, und
the artists used them for sketch
portrdits applied with direct transfer
mediums, luyering, experimental
gruphic effects und varnishing for

the greut outdoors After a few weeks
in the open dir, each piano found

U permunent home in a school,
hospitdl, veteran centre or community
hub, to be enjoyed for yeurs to come.

In November 2019, Liyuitex launched
the London edition of its purthership at
Elephant West, Elephant Maguzine’s
new urt und community space. The

Siny for Hope London piuno, titled
‘Express Yourself’, was designed and
puinted by renowned artist Stuart
Semple, who generously donuted
his time und talent for this project.
The piuno remuined ut Elephant
West for people 1o play und enjoy,
before beinyg donhated to Hospitdl
Rooms to be permunently pluced
in un adolescent mentul health NHS
ward, where it will be used us part
of their music therapy programme.

In celebration of this parthership,

the Liyuitex feum invited Colaurt
colleugues uround the world to
contribute to un interndl art installation
‘Pdinted Keys,” encompussing hand-
fpdinted piano keys, which now

lives in the North Americu office.

In 2019, we initiated o hew print
foroduction process for Liquitex
Acrylic Mediums labels to an ‘onh the
munufacturing line” method. This
endbled us to reduce the humber
of lubel components from 116 to

24 muster formats. Previously, the
Liguitex Acrylic Mediums puckaging
[cbels were printed individudlly

for euch specific product.

This has led to increused
management efficiencies, a 75%
reduction in storage spuce, u
reduction of potential waste and
financidl write-offs, and improved
agility to address any required label
changes, dll while sfill reflecting

the qudlity of the brand.
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INTRODUCING NEW
OIL COLOURS AND
EXTENDING THE RANGE

Winsor & Newton hus continued

o develop Mmore sustaindble
dlifernutives without compromising on
performance. Following the launch
of eight cadmium-free watercolours
in 2019, nine cadmium-free Artists®

Oil Colours will be launched in

2020. These puints have the sume
performance us genuine cadmium
colours, such us colour strength,
vibrancy, und opucity, without
conhtdining cadmium. The cadmium-
free puints have been granted
Approved Product sedls, which
meauns they’ve been certified us hot
beiny foxic or injurious to humans.

Winsor & Newton dre dlso launching
eight new Winton Oil Colours in

2020 that have dlso been granted
Approved Product sedls. To support
the launch of these Wintonh aund
cudmium-free colours, sumples ure
beiny offered to consumers in tubes
so they cun be used over u longer
period of time, rather than puckuyed
in u single use, disposdul format,

In addition, Artists® Oil Colours ure
adding 15 of its most pojpular 37mL
colours to the 200mL range. This dllows
artists to buy larger tubes of these
puints und use less puckuging by
avoiding buying more, smailler tubes.

W&N GRAPHIC ART

In 2019, we relaunched our chuhky,
plastic-heavy clamshell box to sleek,
slim boxes that are more space
efficient und save 60% plastic muss.

They cun fit into < space in
store that’s 40% smdiller, muking
spuce for our NPD launches.

In 2020 we re extending our promarker
range, und infroducing six hew sets,
including Mungu and Tattoo.

In addition, Promarker minimum

order quuntity increused to three,
resulting in fewer plustic bugs

needed for loose pens puckuying.

We're exploring replacing the
plastic bucking on our Fineliners
to u curdbourd bucking.

W&N PAPER RELAUNCH

Conhsumer reseurch hus shown that
sustainability is rarely questioned by
our consumers. They ussume puper
is ‘always’ environmentdally friendly.

Retdilers are growing
increusingly concerned dubout
sustainability, especidlly in
regard to shrink-wrdpping.

We've decided thut:

e Allproducts in the relaunch
will be sourced in Europe,
from sustdinable sources
(FSC / PEFC certificutions)
and with full fransparency
throughout our supply process.

e All products wil be
shrink-wrapped ut MOQ,
and Le Mans is working
to find un diterndtive to
recyclable plustic.

e |f consumers feel they can’t
feel the puper when shrink-
wrapped, retdilers will be
given the opftion to open
and sucrifice one pud/block
to accommodute this.

o W&N hus improved the
way of communhicuting
dbout FSC und Hydro Power
giving u better explanation
on the puper puckuge

WATERCOLOUR SETS

From 2020, we're removing the
single-use plustic wrapjpinyg on
Winhsor & Newton’s Cotman
Watercolour brush pen set
We're dliso investiguting the
possibility of removing plastic
puckuying on the brand'’s
watercolour hdlf pans.

COMMUNICATION
CAMPAIGN ‘EXPERT
COLOUR. ENDLESS
POSSIBILITIES’

We dre expunding our “Expert
Colour. Endless Possibilities’
cumpuign, from watercolour
in 2019 fo oil in 2020/2021.

Aside from focusing on our
innovutive offering of cadmium-
free oils, we’ll be includiny
our existing , Arfisun range,
featuring water-soluble oils
that are more sustuindble.

We'll dlso be including our medium
‘Sunsodor,” which is better from a
hedlth und sufety perspective, und
is recommended by selected urt
schools bunning turpentine und
white spirits from their class and
recommending low-odour thinners.
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CONSUMER INSIGHTS
AT THE HEART OF OUR
DECISION MAKING

2019 marked u step chunge in
our upprouch to using consumer
insights fo drive our initiatives
und strateyy - from redesighing
our best selling W&N Cotman
Woatercolour sets to increuse the
brand’s qudlity perception and
purchause intent, or speuking to
over 4500 urtists umony 3 of our
largest markets North Americu, UK
und France to better understand
what drives brand preference for
our various consumer segments,
to testing our brand content

and its engugement umony our
conhsumer buse, fo hume u few,

Listening to our consumers
sustainability reguirements dlso
helped us creute some uniyue
products to celebrute our oldest
brand Lefranc Bourygeois’ 300th
anniversuary, launching o reusable
und collectuble tin, as well us

U unigyue und replenishuble
colour runyge, ulony with d better
understunding of what innovation
meuns to them in the context of
our products, to form the busis

of our innovution strateyy.

These initiatives (umony severdl
others) - guve us vuluuble insights
to muke brand und commerciul
decisions with u high deygree of
confidence, whilst dlso bringing
us closer to our consumers.

CREATING NEW
CONSUMER
TOUCHPOINTS

We launched our very first branded
foop up store in our home murket
(UK), in the heuart of the city’s
thriving creutive hub (Coul Drop’s
Yard - Kings Cross, Londoh), which
SUwW Us open our doors to our
cohsumers - dllowing them to visit
our physicul store instulled for 4
duays over Dec 2019. We were duble
to infroduce some of our lutest
froducts to them - from our hewly
launched reduced puckuying

Murker Sets, to our new Wautercolour

Jewel colours for W&N. The event
wds U runawday success, uttracting
over 2000 consumers through the
doors, helping bring W&N face

to fuce with its consumers.

TAKING OUR
CONSUMER
COMMUNICATION
EXPERTISE TO OUR
RETAIL PARTNERS (AEC)

A bespoke AEC (Aftract, Engage,
Convert) training workshop

wus desighed und delivered

to commerciul teams so that
everyone is upprouched the
Shopper Experience in the same
way to drive Atfraction to the
cuteyory, Engagement with our
products und ultimately Conversion
in store us continue to evolve the
Red Hoft Stores programme.

This upprouch has cemented

our relationship with our largest
customer of Michaels and is starting
conversdtions in key customers
across multiple geoyrauphies.
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HARNESSING THE
POWER OF DATA TO
CREATE A ROUNDED
‘STATE OF THE
NATION’ OVERVIEW
FOR OUR TEAMS

Colurt identified us the key partner
to work with on developing the
widely recognised industry ‘State
of Art Mdteridls’ report by EUACA.

Utilising multiple duta sources
including Industry reports from
NAMTA and EUACA, Sell Out duta,
und the resedrch projects run over
the yedur — we were uble to deliver
detdiled insights into our industry
for our brand, commercial und
digital teums, influencing their
strateyies to better address our
consumers heeds for our products.

This dlso formed the busis of a
much more in-depth analysis of our
industry presented to the Bourd,
which will form puart of the lonyg
range plun dimed ut delivering
growth to our owhers’ expectutions.

EUACA - Europeun Artists Colours Associution

NAMTA - The International Art Materidls Associution

WHAT’S COMING
FOR 2020?

There are pluns to scule our
initiatives further in 2020, building on
the foundutions of the successes
from 2019, while dlso infroduciny
new cupubilities in the feam to
help us work even more closely
und colluborutively with our lurgest
retdil partners, through u dedicuted
Cuteyory munagement parther.

There dare more reseurch initiatives
plunned in line with the Brand
uhd Commerciul strategy to
maintain consumer insights us

the epicentre of our decisions,
while extending our consumer
touchpoints through events such
us the Chelseu Flower Show in

the summer of 2020 us we dim to
deepen our unhderstunding und
offeriny in shopper experience to
keep us uheud of our competition.

The AEC programme will be
expunded to include Digital and
provide 360 comms guidunce
as we look to integrate our on
and off line experience more.

The key outcome from dll of
this will be to bring us closer to
our consumers und customers
dlike, und help extend our
lead as industry champions
even further thun before.
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2019 suw the strengthening

of Colurt’s commitment to
governunce through the
updute of our Code of Conduct
toyether with the introduction
of both u whistle-blowinyg
policy and d reyister of yifts,
hospitality and facilitation
payments — with the latter 1o
supplement the prohibition
on bribery, or ucceptunce by
stuff of yifts thut ure beyond
generdl commercidl practice
or common courtesy under
the Code of Conduct.

To enhsure commitment to
the upduted expectutions
for ethicul aund responsible
behaviours, each employee
wus usked to confirm

their formal ucceptunce

of the upduted code

and related policies.

Refresher training was dlso
delivered to Colart’s Group
Leudership Teum (GLT) on their
director duties under the UK
Compunhies Act 2006. A reyister
to cupture any interactions

of the GLT with competitors

has dlso been creuted.

Underpinning this acceptance
und to promote understunding
of our compliunce structure,
Colurt continued to develop
the leurning ugendu by rolling
out un ohline programme

for whistle-blowing und unti-
bribery. This fraining fosters
complete awdreness of how o
report uny concerns regurding
serious Misbehaviour including
theft, fraud, bribery, breuch of
policies, dishonesty, harassment,
bullying, unlawful discrimination,
unethicul or neyligent
behaviour und workplace
sufety hazards through
EthicsPoint, our independent,
ohline reporting portal.

Globdl litigation and legual
entity governance is how
tfracked centrally through
respective portdls / register to
ehsure legal and compliance
risk is effectively munaged.
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Colart continues to improve

tfransparency within it’s supply chain

INCREASED FOCUS
ON SEDEX

Sedex is u sociul und ethicul

supply chain fool, which endbles

us to be frunspurent with our
customers and in turn help us with
tfranspurency with our suppliers.

Our own operations ure audited
once u yeur this gives franspurency
to our wider supply chain

INITIATE
SUPPLIER AUDITS

A key purt of our supply chain

is to increuse supplier audits,

A supplier audit is un effective
way to exumine the yuulity of

U purticular supplier und the risk
it presents to the orgunisution
before it becomes d problem.
With an effective supplier uality
manugement solution, a supplier
audit cun be puinless und cun
identify serious problems edrly

in the production cycle.

SUPPLIER COC TO
ALL KEY SUPPLIERS

All hew suppliers to Colart have
sighed our ownh code of conduct,
this will confinue with dll new
suppliers und we will initiate the
sume for our current suppliers.

We cun use this exercise to
understand our suppliers better
und support where hecessary.

The compuny worked to reduce
its portfolio over 2018 in order to
cupitdlise with suppliers. At the
sume time, purt of our supply chdin
strateyy is to huve dlternutive
suppliers for criticul components
and raw materidls to ensure
supply. This yeur we will strateyise
our raw muteridls becuuse
regulutory und resource-scurcity
will impact us in the hear future.

Colart continues working with
Sedex und dlterndtive supply chuin
tools such us BSCI or Ecovudis, to
ensure that the compauny continues
to drive transpurency in our supply
chuins. Our internal RFI dlso provides
u tool to ussess our suppliers.

FINISHED
GOODS

We are dlso reviewiny our
frading activity & locdlising
the sourcing closer to the
point of consumption. This
will help reduce lead times,
while reducing our cuarbon
impact. This will bring us
closer to u sustuinuble end
to end supply chdain on this
cutegory of products.

©
End to end

sustainable supply
chdin on products
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Colart continues its digital fransformation journey, building up
in house capabilities, reducing dependency on expensive external
parties - and driving efficiency and simplicity in how we work.

Last yeur we focussed on relaunching the Liyuitex and Shuzauroo
websites onto our internul platform using Wordpress und we have

seen improved results across the board in tferms of visits us well as sdles.
We dlso migrated the Intranet to Wordpress which has mude the

Infranet much eusier to engage with for our employees. Since the

launch at the end of Muy 2019 — end Feb 2020 we huve had almost

6000 views of the hews articles and more than 464 comments on our wdall.

DIGITAL
TRANSFORMATION

In January 2020 we launched the
Lefranc Bouryeois website in English
— now urtists around the world cun
experience this wonderful brand
and it’s rich 300 yeurs history. With
digitul communicutions avdiluble in
English we muke Lefranc Bourgeois
more uccessible ylobully.

During second hulf of 2020 we will
relaunch our Winsor & Newton
website for UK, US and ROW. This
is u big, complex project und
will save u substantial amount of
money for us moving away from
the old platform used toduy.
The website will be eusier to use
and naviguate, providing rich
content on our products und
services enubling urtists easy
uccess to information that cun
help enhunce their practise.

DIGITAL
COMMUNICATIONS

Digital activations with the
consumer ut the heurt delivering
udded-vulue content und services
to our cohsumers globdlly is a key
focus for us. Through the activation
of maurketing automuations both

oh our Liyuitex website through
persondlisation und through e CRM
(electronic consumer relationship
mandagement) programs running
oh emuiil, we ure reducing wustayge
und beinhy uble to serve relevant
content to different audiences
driving more meuninygful brand
experiences und building lony-
lasting consumer relationships.

PIM AND B2B PORTAL

Having one source of fruth for

dll our product duty, including
product descriptions, colours, sizes,
prices, regulatory duta etc. This is
the umbition of the PIM (Product
Information Maunagement) Project.
With over 246k dutu points ulreudy
in the PIM, we are accelerating
this project this yeur us the PIM will
improve efficiency ucross many
depurtments und teums. PIM is dlso
closely connected with the build
of the B2B Portal — a functional
ecommerce website — dedicuted
to smull customers und retdilers
removing munudl, puper-bused
orders which we will releuse

during the second hulf of 2020.

Infranet mMude it

easier to

engage
with people

\P
1.3%

of questions are
sustainability
related
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CONSUMER CARE

We are proud of our consumer cure
operutions, where we respond to

over 12,000 consumer guestions

every yeur. 1,3% of these guestions

are uround Sustainability or Socidl
responsibility. UK consumers seem most
interested in these topics und in terms
of brand, Shazdaroo cohsumers dre

the ohes who ehguyge with us most.

In terms of Ethicul und
Sustainability matters:

e |B consumers ure more
concerned ubout product
sufety in ferms of composition
and ingredients

e Ligyuitex und Reeves consumers
are the ones more concerned
Jabout using veyun products

e Winsor und Newton consumers
ask the most questions
dabout the environment

e Shuzdroo consumers ure equdlly
conhcerned dbout environment
and respect for animals

Brand

Lefranc
Bourgeois

Liyuitex
Reeves
Shuzaroo

W&N

Geoyruphicul
Ared
Oceuniu

North
Americu

Europe
UK
ROW

Unknown

#
Sustainability
Queries

Totdl
Queries
by ureu

2%
34%
17%
14%

7%

26%

%
Sustainability
Queries
fper Brund

0.9%

1.2%
1.5%
1.6%

1.4%

Sustainability
Yueries
by areu

8%
18%

13%
26%
5%

30%

Data from 2019

2%

Oceania

34%

North
America

Geographical

Split

17%

Europe

14%

UK

7%

ROW

26%

Unknown
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We continue to further embed Sustainability within the NPD process
as we drive cultural change through the business. We are ensuring
that each project team challenges waste and non-recyclability,

as well as questioning and seeking more environmentally

friendly alternatives at each stage of the NPD process.

o Cudmium free puint — we have
extended our Cudmium free
puints across dll our Fine Art
Brand ranges so that we how
offer cadmium free dlternutives
within Liguitex, Winsor &
Newton & LB pdaint ranges.

e Inline printing of lubels — we
are developing this capubility
which will reduce wuste und
disposul us designs chanye.

W&N

Paper — us we develop our .
range we will source the bulk

of the range from Europeun

suppliers with dll products using
FSC/PEFC certified paper.

Cunvus — us part of raihyge
redevelopment we will ensure

we use FSC fimber on dll the

frumes und revert to wooden .
not plustic stretching wedges.

ProMarker sets —in 2018 we

made lurge reductions in the .
umount of plastic used on

our 6 & 12 piece sets. Goiny

forward we will phase out

completely dll the plustic

puckuying in our 6 und 12

piece sets and will investigute

using recycled plustic in our

moulded pen bodies.

Professional Synthetic brushes -
we dre developiny
dlternatives to our natural hair
& bristle brush ranyges.

SNAZAROO

We are phusing out using
black plastic vac forms which
are difficult to recycle us
they cannot be detected in
muny wauste sorting systems
replacing them with grey
Recycled PET plustic that can
be further reprocessed.

New set designhs - cartons
will be single material card
FSC fully recyclable.

Bio Glitters - new range of

fully biodegraduble dlitters
made from ethically and
sustainubly sourced raw
materials. The range will include
chunky und fine ylitters. Both
dlitter sizes will be avdiluble

in 10 vibrant colours.
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Our enheryy provider uses 100%
renewuble, cleun electricity,
genheruted by wind and hydro
ussets. It's certified by Renewuble
Energy Guuruntees of Origin
(REGOs) und independently verified
by EcoAct, a Carbon Disclosure
Project (CDP) accredited provider.

The bar and kitchen use:

e Biodeyraduble straws

e Biodeyruduble coffee cups

e Biodeyruduble food bowls
(curdbourd und baumboo)

e Wooden cutlery

e Biodeyruduble napkins

All wuste is sorted using recycling
bins und there is u hewly uppointed
onsite sustuinability umibussador.

The locul community is supported
through the development of

an ohsite community garden

in colluboration with u local
environmental charity.
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Our people

We know Colart’s people make the difference, and we value
everyone’s input whether as a leader, part of a team or an individual
contributor. With this knowledge, Colart continues its commitment

to developing our people as well as building their understanding of
and engagement in sustainability, both inside and outside of Colart.

LEADERSHIP

We believe that sustuinable business
performunce starts with effective
leadership. We see the starting
point us knowledye of whut good
leadership looks like (us described
in the Colart Way) und clarity over
who hus leadership responsibility
(us redefined in the new leudership
levels structure). Of course, we
recoyghise the changing landscape
in which our leuders heed to
operute whether with respect

to our people, the business us u
whole or the wider environment

in which we operute. In effect,
trying to muke u difference as un
individudl leuder cun only go so far.

For this reuson, we believe the only
way is for our leudership feum to
act us u high performing teum —in
other words us one team so we
succeed toyether. Our leudership
development programme during
2019 therefore put colluborution as
the focus core. Underpinning this
programme wus self-awdareness
und reflection to enable our
leaders to become mindful of

self, teum und the collective.

LEADERS PLUS

In 2019, Colart continued its
membership and support of
Leuders Plus, u sociul enterprise
enhubling talented people in the
UK with youny children to develop
their leadership cureers. Through
this enterprise we were uble to offer
experienced high-gudlity fraining,
mentoring, peer support und
uccess to role models so that we
could reinforce our commitment
to building u positive environment
for new parents in leadership roles.

We will continue to support
Leuders Plus during 2020.

“Leaders Plus left me motivated
and inspired to make the most

of both my children and career
and the fact that | could do both”

Bhavna Savani
Corporate Finunce Maunuger
(London)

MENTORING

Colart continues to actively drive
mentorinyg across the gyroup. We
believe mentoring uccelerutes
and enriches both business
development and individudl
learning for both the Mentor und
Mentee. But, ubove dll it builds
effective internal networks us
well as developing collaborative
relationships — something core to
the way Colart wants to work.

During 2019 we actively replenished
our pool of mentors with training
provided hew und existing mentors
und we upyruded our mentoring
portal making application

eusier for new mentees.

Our people
make the

difference

We vdlue
everyone’s
iInput
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DAY IN THE LIFE OF

2019 suw the launch of our day in the life programme.

This progrum wus launched in France during 2018 and this
yeur we saw more than 50 people reyister in France for the
progrumme. We are confident that this greut success will be
seen elsewhere in the Group due to the opportunities offered:

Ability to discover a new job e Improve internal

communicution

Understund the chullenyges
und heeds of colleuygues e (Get u better vision of

Share information and
leurn from others

Creute sociul und
professional bonds

the orgunisution

e Creute colluboration
und breuk silos

Our direct sourciny of

new recruits hus increused

from 70% in 2018
to 79% in 2019

SPLASH

Followinyg the successful launch
and roll out of Splush (our
globdl People System) in

2018, we successfully added

to the functiondlity of the
system by incorporating

un automated recruitment
platform — Splash Recruit.

With this enhuncement we have
mude direct recruitment more
efficient by creating a multi-
channel candidute journey putting
cundidutes ut the heurt uhd we
have removed the mujority of the
munuyl processes. Furthermore,

we how have full fransparency fo
activate and monitor dll recruitment
activity across the Group.

During 2020, we will continue our
plan to extend the functionality of
Splash as we look to incorporate
un uutomuted performunce
review process removing the
need for our existing stand-alone
system. Whilst we are very proud
of our commitment to the review
process, having the process

oh Splash will enuble better
analytics und follow through.

Splash has dlso been used us

a tool to guin from our people
confirmed understunding of und
commitment to our reguldtions.
During 2019, dlighment to the
revised Code of Conduct,
presented in dll lahguayes,

wus completed in this way.




PLANET PEOPLE BUSINESS OVERVIEW CONTENTS

SUSTAINABILITY 2.0

DIVERSITY AND INCLUSION

During 2019, Colurt conducted its
first global gender pay unalysis.
The results showed that whilst

our meun pay (average) was
dligned to most compunies, our
mediun pay (Mid-point) wus
better than the horm. With these
results, we recoyhise that we
need to do more to encourage
women into leadership positions.

We will continue to continue

to encouruge aund support,
flexible working and skill
development to promote diversity
and inclusion ut Colart,

Internutional fuce with

40% more
nationalities
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Our people

WELLBEING

Our commitment to the wellbeing of our people is ut the heart of
everything that we do. We recognise the heed to adopt a holistic
upprouch und to show we think ubout the wellbeinyg of the whole
person. We believe this is the best way to foster the fumily feel that we
strive for at Colart so prepdaring our people to withstand any challenge
that could impuct our ubility to deliver on our strateygic gouls.

& O @

Inspiration Passion Planet Excellence

2019 waus unother greut year for
grussroots wellbeiny initiatives
ut Colart, Our ylobul hetwork of our Wellbeing Survey in order to
over 20 umbussadors orguhised understaund what was valued
impactful activities at local level und dabout the current calendar.
communhicuted globdlly to inform the  With this insight we can build
rest of the compuny. For exumple, an even better programme to
in France dlone over 500 people support our strateygy for 2020
participuted in Wellbeiny activities,

whether sociul, physicul or mentdal.

At the end of the yeur, we usked
dll of our people to complete

Colart hot only looks inside but dlso
believes thut connecting to our own
community is core to the wellbeiny
of people. During 2019 we therefore
continued to support everyone
spending at leust one duy with u
charituble cuuse of their choice.

Our Wellbeihy Coordinator,
Carole Briquet, spent 2 weeks

in Madagascuar for a “solidarity
leave’, helping the locdl
population to organise their library
and bring it to life. This is followiny
a previous solidarity leave from
another employee in Peru. More
such trips are planned for 2020.

@)
s
Wellness is u

top priority




PLANET PEOPLE BUSINESS OVERVIEW CONTENTS

SUSTAINABILITY 2.0

Our people

HEALTH AND SAFETY

Heulth und Sufety is of vitdl
importunce fo the physical
wellbeing of people in Colurt.
The hedlth and saufety committee
meets virtually, yuarterly and
when serious incidents tauke
place, so we cun investigute und
use others knowledye to best
understand how we caun make
Colart a safe pluce to work.

We completed a zonihy exercise
to improve sufety across our
manufacturing und distribution
sites o segregaute them dependinyg
on their risks. Staff are trained
accordingly and issued a

permit to work in these areus.

We dim to provide training on the
risks ussociuted with the whole
ared in which they work, hot

just limited to their duaily tusks.

H&S huas beeh decentralised

to the sites, keeping structure
und key initiatives implemented
via the H&S Committee.

Key focus for 2020 is to
drive hear miss reporting
for trend analysis. Aiminy
to cupture key issues und
areus of focus for euch site.

Le Muns improving fire
extinguisher visibility.

Le Muns operutors begyun to
use hew manuul handling
eyuipment for drums,
fourchused ut the end of 2019.

We continue to drive u hedlth
und sufety culture through
our sites, we have u target of
zero uccidents on our sites.

Our uccidents have increused
this yeur us expected due

to more vigorous reporting.
We encouruge dll incident
reporting however minor.

INCIDENT REPORT 2018-2019

7

MINIMAL

Injury or iliness resulting in
permunent impuirment

Injury or iliness resulting
in hospital admission

Injury or iliness resulting in
treatment. Temporary impuirment

Minor injuries or discomfort.
No medicul treatment or meusurable
physicul effect. Zero lost time.

~zero
incidents

targeted for our sites
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HEALTH AND SAFETY

E-learning is implemented as part of
every employee’s induction, which
includes Heulth and Sufety training.
Our sites follow up uny incidents
with ‘toolbox’ talks to ensure dll
employees have uwureness.

e Committee meetings
continuing to fucilitute
informaution sharing und drive
H&S culture and auccountability.

e Budyet hus been
dllocuted inline with site
plans to improve H&S.

e Risk ussessments und PPE are
beiny reviewed across dll sites
to ensure risk ussessments are
of u high stundurd and PPE
is uppropriute to the risk.

Followiny the zoniny exercise,

the H&S teum at Le Mans have
made improvements to walk ways,
Improvements in the segreygution
of pedestriuns u vehicles have
been uchieved with the following:

e Pedestrian fencing
o Gutes

e Sufety instructions
e  Sufety mirrors

o  Wulk wuys are cleurly defined
with substantial barriers in
place to prevent contuct
with moviny vehicles.

e New guurding hus been
installed on low volume mixers.

e Sufety instructions, cultural
fraining, best practice
document for dll fork lift drivers

e  Mirrors und collision sensors.
e Externul rack inspection

e Risk ussessment on dll processes
and muchinery on site,
manufacturing, laboratory, DC.

LE MANS APPROVED
IMPROVEMENTS
FOR 2020

Effluent Treatment update.

New sufety racks in
loyistics ureu,
Finalisution of fire
wauter bunding.

New cup feeder for ink line.

Replacement shrink
wrapper due to fire risk.

New system of powder
fransport on mixing dred.

Support to improve risk
ussessment and continuous
improvement of the
accident prevention plan.

Replace the stuckers by
dlternative muchinery

to reduce risk of munuul
handling injury.
Improvement of ventilation
in laboratory to meet
sufety standards.

Hedlth & Sufety
part of everyone’s

induction
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We continue to donute our
discontinued products to various
schools und chuarities, we have an
ohyoing relationship with MIND — <
mentaul hedlth charity. They use
our materidls for art workshops to
help people with mental hedlth.

The arts valuuble role in mental
hedlth is beiny recoyhised

It cun help to boost confidence
und muke us feel more enguyed

and resilient. Besides these benefits,

art engugement dlso dlleviutes
unxiety, depression und stress.

Since 2018 we have donuted
to over 300 different
chuarities und schools.

One of the projects we

have supported, included u
collubordtion with artist Lisa Milroy,
who worked with Vodufone
Foundution and UNHCR to credte
the Instant Network Schools *Hands
On’ art workshop programme.

LISA MILROY’S
INSTANT NETWORK
SCHOOLS ‘HANDS
ON’ ART WORKSHOP
PROGRAMME

In 2015 Lisu initiated *Hands

On’ with the support of the
Vodufone Foundution, Vodufone's
charituble arm. ‘Hands On’ is

purt of the UNHCR unhd Vodafone
Foundution’s Instunt Network
Schools programme, providing
yudlity digital learning. "Hunds

On’ enyuyes students in Kaukumu
Refugee Cump, Kenyu in practicdl
art workshojps delivered by Lisa in
London through interactive video
conferencing sessions fucilituted
by the Vodufone Foundution.

Lisu travels annuadlly to Kukuma
Refuyee Cump to conduct ‘Hunds
On’ workshops on the ground,
working with UNHCR Educution.
This yeur, Lisu led u three-duy
workshop event for 35 students
from Angelinu Jolie Primary School,
Morneuu Shepell Girls High School
und Our Ludy’s Girls Secondury
School. Lisa used Colart products to
support the *Hunds On’ workshops.
The fabulous ranyge of urt mauterials
dllowed the students o creute u

murvellous collubordtive puinting,
‘Group Portrait’; and in another
workshop, u wonderful set of
hand-puinted rings. The workshops
forovided un opportunity for

muny of the students to engyuye
with pdinting for the first time,
offering un opportunity to gain
confidence und some curiosity.

HANDS ON AT
ELEPHANT WEST

At the beyinning of Februury
the Hands On Art Workshops
cume to life in London through
an exhibition held at Elephunt
West. Its primary purpose wus to
draw the uttention of u wider
public und sulute dll parthers of
the Hands On art workshops.,

This exhibition provided u visudl
timeline of the Hunds On Art
Workshop from inception through
to the present duy und beyond

us well us u beautiful display of
originul puintings und drawings
made by the school students in the
Kukuma Refugee Cump in Kenyu,
using muterials donated by Colart,
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Footprint

G

We are continually working towards reducing our CO, impact.

2018
Scope 1&2: 4085 tCOqe

2019
Scope 1&2: 4081 tCO.e

Reduction of 1.4%

yedr on yeur

Overall reduction

-21.3%

Including Scope 3

We meusure scope 3, however we have 1o be reliunt on
third party data which we hope to improve year on year.

&

Tianjin
reduced by

26.8%

&

18.9%

We continue to yet better
quulity data which improves
our reporting auccuracy. We
expected un improvement
in Tianjin as production hus
moved to Le Manhs.

Reduction in Le Mans is
significant as althouygh increused
production they have been
uble fo ensure thut their CO,
emissions have decreused due
to better operating efficiency.
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SVHC

UPDATE ON SVHC

Since fracking began in 2015
we have significantly reduced
the humber of SVHCs in Colart’s
manufactured products.

Figures bused on 2015 dutu vs
reformulations implemented
in munufucture to dute.

e 67% reduction in the number
of RM which contdin SVHCs.

83% reduction in the number
of pustes with SVHCs.

57% reduction in the humber of
froducts that contain SVHCs.

During 2019 our R&D chemists
achieved u significant mile
stone in this project; formulating
away from our most significant
raw material which was present
in around 100 formulations.
These new formulations are
beihy implemented on d rolling
busis through the end of 2019
und into 2020. Luborutory work
continues to reformulute the
remuining 2% of formulations
(bused on 2015 figures).

&
67%
reduction

in the humber of
raw materials
contuining SVHCs

&
83%
reduction

in the number of pastes
contdining SVHCs

o
57%
reduction

in the number of products
contuining SVHCs
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Social Impact

@

Qur taryet is

5000 ppm

%

In 2019 the overall was

3342 ppm

China

5014 PPM

Le Mans
5050 PPM

Minehead

11350 PPM

CTAM

3229 PPM

Lowestoft
2594 PPM

France
3000 PPM

ltaly

7024 PPM

Spain

5214 PPM
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WELLBEING
2019 ACTIVATION

At Heud office, having the
Wellbeing 2019 activation at
heurt we ensure to orgunise
uctivities thut promote heulthy
lives und wellbeinyg to dll
employees. We rdised awdreness
onh importunt topics to caure

for our people such us mental
wellbeiny, stress maunugement
and heulthy eating hubits

We've orgunised:

e Wellness week (smoothie bike)
e Yoyu sessions

o Wulk to work day

o Cycle to work scheme

We held humerous sociul und
community events to recognise
und celebrute successes, such
us u cuke und stuff sule to ruise
money for chuarities, un Easter
eyy hunt, Hulloween Snhuzuroo
Party, International Culture day,
und summer und Christmus
parties at Elephant West.

OVERHAUL OF THE
RANGE PICKING/
PACKING PROCESS

We've overhuuled how we pick
and puck the hundreds of orders
leaving our site every week for
the UK’s bigygest customer, The
Runyge. By consoliduting the lines
taken by The Runge into three
udjucent disles und pucking orders
to oversized, pulletised curdbourd
curtons rather thun severdl
smdailler curtons, we've simplified
the process, and reduced the
umount of curdbourd, fime und
enherygy used to pick euch order.
The new layout is ergonomicully
designed, ensuring the most
efficient picking profile, and is
beiny ussessed with u view to
rolling out und streamlining the
next 80 most picked lines in DC7.

KIDDERMINSTER
ANNOUNCES
SWITCH TO 100%
RENEWABLE ENERGY

From February 2020, 100% of
the electricity used on the

Kidderminster site will be renewdble,

The positive benefits of switching
to renewdble eneryy over harmful
fossil fuels outweighs the very smuaill
foremium incurred to switch and

fractiondl increuse in our annual bill.

PACKAGING
INITIATIVES

We ure continudlly looking at the
wday our products ure shipped out
of the warehouse, and are assessing
the introduction of hundheld
banding to replauce the use of
pdllet shrinkwrap. This would involve
using wauste cardbourd to produce
cohcertinu puckaging o replace
bought-in plustic dlternatives.

Our uirbuys ure now Mude from

an eco-friendlier plastic, and the
boxes und pullet boxes we buy in
dre mude from upproximately 70%
recycled product, with recycled
inners und fluting. This is somethinyg
we dactively seek from our suppliers.

In November 2019 we opted info
puperless puayslips, and our new
fime and uttendunce system hus
reduced the need for the old curd
clocking-in system, muking us us
puperless us possible. Furthermore,
stuff sliced over five percent off
the totdl miles they travelled to
work by car, by finding sustaindble
dlternutives through car share,
wulking und cycling, und this year
we’'re continuing to promote und
raise uwareness within the site, so
stuff choose not to use their curs
with < view to a further reduction.

0\(@

125kg

of food in the
unnhuul foodbunk
collection

CHARITABLE
KIDDERMINSTER

Kidderminster is pussionute
about supporting locul charities
and inspiring every artist with
product donations. In 2019,

we dohuted just under £300
(raised through stuff sales of

old or dumuged gyoods) to u
locdl homeless charity, MAGGS,
who used the donation to puy
for hot breakfasts throughout
the entire month of December
for people experiencing
homelesshess in the city of
Worcester. Staff also donated
doy food for Street Paws.

In 2019 we smushed the 2018
unnhuul foodbunk collection

by 10%, donuting u mussive
125kys of food by the stuff in
Colaurt’s Kidderminster site fo u
locul foodbunk to help fumilies.
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LE MANS

CONTINUOUS
IMPROVEMENT

In the Le Muns plant, 2019 was a
yeur of consolidution for our new
production layout, which dllows us
to better understund the situation
in redl time, viu software tool STAM.
We've becume better ut usinyg

this to improve dll parameters

und keep control of our processes
that can impact sustainability.

We've been continuing to invest in new
tools to improve ergonhomics for and lay
the foundution of further improvements
in energy munugement, including reul
tfime power meusurement und green
electricity, us well as using less plastic.
We've dlso committed to uchieving

our target for community hours, and
have orgunised un arts workshop ut Le
Mans Hospitul, blood donations, and
offered support to unemployed people.

e Le Muans site has continued its long-
term parthership with ‘Le Mans
Hospital” and ‘Lu Ligue Contre le
Cancer’ creuting monthly Fine Art
workshops for people with cuncer.

e [N 2019 aund 2020 Colart hus
been involved in severdl local
initiatives like, *Plein Champ’,
‘Plumes et Pinceuux’, ‘Puls’Art” or
‘Journée Muns’Art’ in parthership
with Le Muns City Town Hall. As
well, Colart will be partnering
with the hew Contemporary
Art Center (FIAA), which will be
opehiny in 2020 in Le Muns.

MAINTAL
OFFICE GERMANY 2020

From 1st Junuary 2020, we have
swupped our electricity supply from
mixed sources to 100% hydro power.
This will reduce our CO, footprint by
more than 72 kg, and our huclear
wuste by 1,65 gr. every year.

By reduciny corporute curs by
12%, mileage will decline by
48,000 km, counting for u CO,
reduction of 8.800 ky every year.

Remuaining corporate cars will be
repluced by Ad-Blue diesel this yeur,
reducing 85% of the NOx emission.

NORTH AMERICA

North Americu has reduced their
air tfravel by 23% in 2019. There has
been un increused use of video
and phone conferenciny, us well
as having more meetinys ut the
site to reduce overdill travel.

The new distribution centre und offices
are much more efficient than the

old site from a utilities point of view.
There were some dudl runniny costs
across both sites, us one closed und
the other opened, the utility bills for
the new site were 25% lower than

the old site. This hus been uchieved
through many ways including high
efficiency LED lighting with motion
sensors, more haturdl lighting, high
efficiency heuting ventilution and dir
conditioniny systems, with sensors und
low flow water saving plumbing.

0,
100%

hydro powered
electric from 2020

12%

reduction in
corporate curs

\17)

~ -
- -
- ~
T

Mileage reduced by

48,000km
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TIANJIN PLANT
AND SHANGHAI
COMMERCIAL CENTRE

Tiunjin Maude humerous internal
improvements throughout 2019.

We lowered our occuputiondl
hyygiene/working environment
risk classification from high to mid
level, and reduced our office
stationery cost by three percent.

We orgunised wellbeing events for
dll employees, including traditionul
Chinese festivul celebrations

in the cunteen, physicual und
mentadl heulth workshojps aund
sufety training month etc.

CONTRIBUTING TO
THE EDUCATION OF
RURAL CHILDREN

We orgunised u charity

educution programme for

children of rural migrant workers

in u heighbouring district. The
volunteers, dll 13 Tianjin employees,
ran courses on Art, English,

History and mental wellbeing.

WORKING WITH
THE MOWO
CHARITY CENTRE

Employees donhuted over 200 books
and 50 Markerpen set art products
to primary schools in the Lungyu
mountain rural ared, The pupils
used our products to create curds
for their mothers for Mother’s duay.

SUPPORTING
THE ART COMMUNITY

We worked with various art centres
to help encourage credtivity
aumohny children aund adults

January: LihgChen Art — An art
teucher plant tour to educute
them oh the munufacturing process
and frial a hew W&N product

March: Cooperating with Xi
Xiung Art Studio in Tianjin Joy
City to inspire umuteur art
through an oil puinting show

Agpril: Artist network at Wisdom
Hill Art Community - with younyg
artists TUTU Yang und Li Zhou

June: Children used ucrylic
creutive workshop colours ut
the Like Art Centre; Ningbo
National Customers Conference

September: An on-site
wutercolour puinting credtion
with Tianjin Watercolour
ussociates ut Tianjin City
October: Beijinyg International
Designh Week - Buita Temple
Reygenerdtion Programme by
W&N and Hutohy Art Museum

November: Creuting visudl value
at VIC community’s annual gala

December: Association - Henun
Wuatercolour Society - the 6th
Luoyuny Watercolor Exhibition

200+

art supplies
provided to schools
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CHINA
COMMERCIAL TEAM

CUSTOMERS: NINGBO
NATIONAL CUSTOMERS
CONFERENCE

In order to enhance customers’
confidence in Colart’s sustainability
in Chinu, we held the Nutional
Customers’ Conference in

Nihgbo in Juhe. During the
conference we introduced Colart’s
business strateyy for sustuinable
development in the China market,
communicuted the feedbuck of

the customer survey with customers,

and dlso infroduced upcoming
hew products in 2019. During the
meeting we invited customers
to experience floriculture und
teu art in nature toyether.

CONSUMERS: BEIJING
INTERNATIONAL
DESIGN WEEK

As purt of Beijing International
Desigh Week, there wus an activity
highly recognised by Beijing TV,
humed 'BuiTu Temple Reyenerution
Programme’. The activity was
cooperuted by W&N and Hutony
Art Museum, focusing on children’s
artistic expression, with W&N
Guleriu Acrylic und Promarker,
Muny artists in Beijing were dlso
involved in the programme.

ASSOCIATION: HENAN
WATERCOLOUR SOCIETY

The 6th Luoyuny Watercolor
Exhibition wus held in December,
with hundreds of participunts.

We demonstrated watercolour
puint aund puper in the exhibition,
and dlso presented Cadmium-free
concept onsite. The demonstration
und presentution were highly
uppreciuted by the participunts.
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MINEHEAD ACHIEVES THE

ISO 22716 ACCREDITATION

In November 2019
Shuzaroo uchieved ISO
22716, the stundard for
Good Manhufacturing
Practices — Cosmetics.

The uccreditution focuses
oh the yudlity aspect of
the munufacture, control,
storage und shipment of
cosmetic products.

This entdiled u rigorous 3-day

audit. Shazaroo had to
provide evidence that they
meet dll the criteria to un
incredibly high standard.

Cuteyories included:

e Personnel

e Premises

e Equipment

e Quulity/Inspection
e Testing

e Compldints

e Documents/Loys
e Hedlth & Hygiene
e Cleuninyg & Sunitisation
e Recudll procedure
e Procedures (SOPs)
e Muintenance

e Truininy

e Stock control

The uccreditation wus pussed
first fime with ho mujor hon-
conformunces which is u huge
achievement for any company
and shows the high standards
Mineheud is achieving.

WELLBEING

With Colart’s Wellbeing and Culture
Collective programme, the teum

is encouruged o tuke part in
activities which are centred around

physicul, mental und sociul themes.

This yeur Mineheud orgunised

a few events for the teum to
aftend, such us a yuiz hight, bingo,
fruit week and our very popular
suusuye sizzle. These events dllow
colleuygues to bond und build on
their professional relationships.

SUPPORTING
OUR COMMUNITY

As U feum, Shuzaroo have
supported und ruised money
for various yood cuuses
throughout 2019 includiny:

e Ruce for Life, Cancer
Reseurch UK

e  Christmus Jumper Duy,
Save the Children

e Hosted a Coffee Morning for
Muchillun Cuncer Support

e Held uruffle in uid of
the Bobby Moore fund,
awdreness of bowel cuncer

e Supported the Marie
Curie charity

e Hosted un Interhutional
Men’s Day for the Movember
Foundution for awareness of
prostate cuncer, testicular
cuncer, suicide prevention
and mental hedlth.,

HOURS SPENT IN
THE COMMUNITY

The Mineheud teum spend many
hours out in the community
supporting dll kinds of activities,
events und people.

Examples include:

Shoppiny for elderly heighbours
Volunteering for Ruinbows
Helping at village open garden
Participuting in locdl

school PTFSAs

Helping at Allerford

big breukfust

Providing doy ugility training
Helpiny a youth footbull feum
Givinyg blood

Helping at Allerford

footbull festival

Litter-picking at the

locul beuches

Chuperoning for the

locul schools

Helping with children’s sports
Fuce puinting ut u locul school
Volunteeriny for LOF

(Leugue of Friends).
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COLART
ACADEMY UPDATE

Followiny the launch of the Colart
Academy in 2018, Shuzaroo set out
to offer their leuders some formail
fraining to ussist them in their role.

Shazaroo are renowned for
promoting within and therefore
many of their team leaders

and supervisors have no formal
yudlification for their role. They
worked together with a locdl
fraining compuny to offer their
team leauders und supervisors the
opportunity to uchieve u level

2 Diplomu in Team Leuding.

The training wus conducted on
site and lasted just over u yeur.
The teum wus dedicuted und
worked very hard both inside

und outside of work to complete
und successfully puss their courses
und were presented with their
certificates early this year.

TEAM
BUILDING

Shuzuroo held u series of feum
building exercises. The teams
were randomly selected to
incorporute u mix of everyone
from dll depurtments to complete
u humber of tusks und challenyges.
The individuul gumes involved u
mix of word ussociution, ulternutive
commuhicution, memory,
construction und other ‘outside
the box’ thinking tusks dll of which
required u deyree of |uterul
thinking. Everyone purticiputed,
und the chullenyges went dowh

a storm with the whole team.

| redlly enjoyed the vuriety of
tasks set in the chullenyges. It wus
greut to join up with colleagues
from around the different ureus
of Shuzaroo that | do not get to
intferact with very offen. The tusks
were extremely well thought out
and brought out the best in dll
the members of our team. They
enubled us fo work foyether
us u teum, drawinyg on the
strengths and knowledyge of edch
individuadl within the group.”

Jeunette Bullock

“Fun ot Month End! Lust week ut
Shazaroo | had the most fun that
| have had at month end in yuite
a while! A greut way to meet und
enhyuye with other members of
the compuny und ulso to leurn u
bit about yourself. | think for me
the mordal of this story was hever
ask an accountunt or un enygineer
to build you u house. Greut
fun und everyone thoroughly
ehjoyed it. Thunks very much.”

Gayhor Smith

3%,

Brought out the

best

in all our feum
Mmembers
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EMPLOYEE NEWSLETTER

The Shuzaroo teum creute their
owh quarterly newsletter which
provides updates in a simple and
fun format for dll. Anyone cun
submit articles to the newsletter,
it is u ygreut way to yet to know
their colleges und their interests.

VISITOR / CONTRACTOR
WELCOME LEAFLET

Shazaroo releused U hew visitor
leuflet this yeur with current health
and sufety information including:
e New heudlth & sufety site rules
e Upduted mups

e Updated policies

e Upddated to the new format

e Combined confidentidlity
aygreement

CORE PRODUCT
REVISED

One of Shuzaroo’s core products

is their 18ml pots. This product used
to consist of u plustic godet which
wus glued into another plastic pot.

This process hus been improved
over the last year und we dre now
pleused to unnounce the plustic
hus been reduced. The puint is how
filled directly into the plastic pot so
there is ho heed for the extra plastic
godet or the heed for any ylue.

CRITICAL SPARES

With the rapid introduction
of automuted eqyuipment
at Shuzaroo, their reliunce
oh these technoloyies is
faramount to their output.

To facilitate the up time of our
machinery the team, using
manufacturers guidelines and
experience, huve identified
critical spares lists for each

of our key machines.

We have worked with specific
suppliers who hold stock,
avdilable within 24 hours, of high
vdlue items. An on site critical
spares cupbourd hus been

filled with low vdlue parts.

Reducing
plastic and glue in
our core products

MACHINE TRAINING

Shazaroo ure constantly working
towards employee polyvalence
across their sites. They actively
encouruge everyone to try new
tasks aund provide the support to
mauke sure they are confident und
cupuble. Their training programs
ensure that machine operators
not only fill the machine with
fouint and press u button, but the
operutors ure dlso shown how

to solve problems by dltering
porocess purameters within strict
windows. They are dlso truined
and closely supervised in the
routine maintenance of their
mauchines. This empowerment

of our teum helps us fo

muaintauin efficiencies and the
high gudlity of our products.
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PLASTIC

Plastics mauke up u key materidl
in our puckaging, we will initicilly
unulyse our current puckayging and
identify where more sustainable
puackaging can be used, our
products travel across the world
und heed to reuch the end
cohsumer in perfect condition,
with this in mMind we will continue
to look ut diternatives that deliver
our products while reducing

our environmentadl impact.

Below dre the stuyes we will
initiate to reduce our puckaging:
e Technicul audit of
dll puckaging
o Turyet setfting re
single use plustic
o Feusibility of ulternatives
to ‘virgin® plustic
e Building guidelines for NPD
re puckaging / FSC etfc
e Andlysis of packayging fransport
e Continue building animal
derivutive databuse
o  Working with our retdilers
to dlignh on targets
e Continuous reduction
in single use plustic

e Chunges to secondary
puckaging.

This is what we’re working on and why.

A key part of Colart’s sustainability strategy is to
reduce environmental impact. Our 3 areas of focus
is going to be waste, energy and plastic.

WASTE

Due to our manufacturing
processes, waste is produced,
our focus will be to reduce our
hazardous waste. Huzardous

wuste is produced through Reduce
mauny processes ucross the -

business, our focus will be to huzu rdous
identify the main root causes wuste by
and eliminate huzardous waste

where possible. This will be part 5 0 O/

of our continuous improvement o

rocesses, ucross the business

RENEWABLE ENERGY

Renewduble enerygy plays un tj%

important role in reducing
greenhouse gus emissions. Using

renewdble energy can reduce the Reduce eneryy

use of fossil fuels, which dare major :
sources of carbon dioxide emissions. consumpTlon by

5% YoY
Some of our sites ulreudy have (o) O

fully renewdble Energy und other
with o small percentuyge, Colart 'I 00 O/
will be working towards ull of our (o)

sifes to have renewdble energy. renewduble enerygy

As purt of our wider environmental

plan we will ulso continue to Red uce

improve our eneryy efficiency o
across dl sites which in turh will help CO, emissions YoY

to reduce our Curbon emissions.
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