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Overview | Sustdinubility Officer Review of 2021

Chief
Sustainability

Officer Review
of 2021

CONTENTS BUSINESS PEOPLE PLANET

SITE STORIES

The desiyn of Winsor & Newton graphic art
ranges, which include pencil sets and
marker pens, has been overhauled. We have
replaced our hon-recycluble plustic retuil
outers with fully recycluble, FSC-certified
curdbourd boxes complete with better
product information for our customers. We
ulso chunyged bottles for oils mediums und
varhishes to recycled PET plastic.

Snazaroo has modified Brush Pen sets,
which were packaged in plastic but how
use attractively branded cardbodard outers.
Another group project saw plastic trays
used in sets ucross dll brands repluced with
recycled PET plustic.

The Elephant team took the concept u
stuye further by successfully launching u
ranyge of direct-to-consumer puint sets with
dll plustic puckaying removed, includinyg
shipping materidl. Liquitex and Lefranc
Bourgeois ulso mude proyress on their
sustainability journeys.

Recoynising the significant amounts of
plastic used in shipping at our distribution
centres, we've colluborated to set a turget
to drive downh these volumes, removing
plastic void fill, plastic baygs and other

PLANS & TARGETS
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plastics, und moved to puper tupe and
strappiny. These projects ure inclusive und
ignite a pussion for sustuinability across our
wdrehouses.

As purt of planning for a carbon-neutrdl
future, we continued the focus on electricity
cohsumption ucross the business. Several of
our Europeun sites how operdate using green
eneryy electricity supplies. In Le Muns, solar
punel instullation went live mid-year.

Throughout the yeur, we continued with our
charituble donation programme, muking
sighificant contributions to local worthy
cuuses. While COVID-19 restricted our
uambuassador scheme we have
strengthened this areu, and we're working
oh u series of uctivities for the yeur aheud.

2022 looks set to be unother busy yeur of
progress for Colurt aund Igniting
sustainability is one of our key strateyic
pillars for the year, helping to guide our
principles and decision-making.

Chief Sustuinability Officer
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| Words from our CEO

OVERVIEW

Colart CEO

BUSINESS

Our purpose-driven vision of ‘Inspiring
every urtist in the world” continues to
drive everything we do ut Colart,

2021 wus unother successful year for
Colart, The pundemic continued,
dlbeit in a different cupucity and we
udjusted well; supply chuin chullenges
including freight und raw muteriuls
were the bigygest chullenges in 2021
and continue o be so in 2022.

This is a yeur to consolidute the many
efforts und investments of previous

yeurs und to build u solid foundution

for future yrowth. People, planet,

and profit, the three ingredients for u
sustuinable future, reinforce how purpose
and lonyevity underpin everything

that we strive to do, recoynising the
needs of the mMuny stukeholders.

Igniting sustuinability is one of our key
strateyic initiatives for 2022, and we
have muny ways we plun to uchieve
this. Strengthening our procurement
cupucity will help us to better
understaund the challenges within our
supply chuin, providing transparency
and integrity. Integrating sustainability
into our brund pluns will ensure that
sustainubility is ut the core of dll our
brands, meuning we cun communicute
directly fo consumers our umbitions

SITE STORIES PLANS & TARGETS
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und chullenyges us the world uround us
chunyes. Operutions will continue to
implement sustuinuble improvements
by focusiny on increused efficiency
whilst dlso working to reduce their
environmentdl impuct. Our commercidl
teums will help us communicute our
work through to their customers.

Another key focus area for this year

will be to understand our full carbon
impuct; Scope 3 remuins u chullenye
which through our supply chain we will
endeuvour to overcome. Puckaging
remains a vital material impact for
Colart, and we will contfinue to remove
und reduce unhecessury puckuyging.
Our woodeh und puper products dare
currently 80% responsibly sourced, we ure
working to close this gup to ensure further
franspurency through our supply chain.

“People First” is not just u nice slogun on u
jposter. It guides us every day on how we
act und hold euch other accountuble to
live up to our purpose to inspire every artist
in the world. In the most sustainable way,

Dennis van Schie
Colurt CEO



Overview | Strategy Recup

Strategy Recap

Enhancing the wellbeiny
of people und the plunet
through credtivity

We do this by increusing our sociul impuct
whilst decreusing our environmentul impuct.

Reducing environmentul impact and
increusing sociul responsibility is more than
just a morul commitment, it adds lony-

term vdlue to our company. We dre firm
believers in innovation und we see ho conflict
between increusing business growth and
reducing our environmentul footprint,

A sustdinuble mind-set is u hatural part of the
creutive ethos, und we dre active in both
locul und artists” communities fo mMauke sure
everything we do contributes to improving
working conditions und the environment.,

@)

SUSTAINABLE
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Overview | KPI Results

KPI Results

Here is how we performed
aguinst our KPIs for 2021

Sustainability Report 2021-2022

Target to
reduce energy
consumption

et 67%

3,984 ‘ 2
1 50%
14%

29.86%
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KPI Results

Sustainability Report 2021-2022

Achieve a 50/50 gender target across
Colart’s senior leadership. We currently
measure gender according to our
Leadership Levels 3 to 5: Directors to CEO.

Monitor sickness levels 280/0 7 20/0

and build awareness
of issues.

2.4% 50%

Since 2017

28

This affects 892 different
formulations and 3890
individual products.

CONTENTS OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES PLANS & TARGETS 8



Overview | Art cun chanhyge the world

Art can change
the world

CONTENTS BUSINESS PEOPLE

Enguying with the world through
creutivity encouruges us to see in wuys
normul life doesn’t; to look beyond

the version of our surroundings in

which we’re endlessly embedded.

When we enyguge with other peoples’
art und credutivity, their view cun

flip ours too. Bringing creutives’
perspectives to our foreground
maukes us meet the familiar aufresh.

In recent times when muny of us have
been doyyed by a sense that things
look the sume, but redlly aren’t, it feels
useful to consider these translations of
redlity rather than exhaust ourselves
striving for perfection on our own terms.

Credutivity and the arts help people
conhnect: withess rainbow urtworks for
the NHS during COVID-19; Grayson’s
Art Club; micro-performaunces on
screens uround the world.

But art dlso helps us connect to ourselves.
[t's an escupe from duily drudyery und
concernhing heudlines. Beiny ubsorbed in
muking, reudiny, writing und performunce
brings respite. A chunce to think about
somethiny different, or hothing ut ull.

SITE STORIES PLANS & TARGETS
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Evidence shows thut tens of thousunds
of people who purticiputed in urt,
whether experts or beyinners, had
lower rutes of dejpression und unxiety
during the horrors of the pundemic.

As Duvid Guuntlett argues in Making
Is Connhecting, credtive participution
coupled with the reuch of digital and
sociul mediu is a kick-back against
the culture of elite production for
muss consumption we withessed in
the second hdlf of the 20th Century.

Humuans are meuning makers; it's what
muakes us humun. Creutivity creutes spuce
for emotionul play - bringing u sense

of order, possibility, but dlso confinuity.

Art dllows imagination to take over,
connecting us to that which inspires

und invigorutes us to curry on. To hope

for und work towurds better times.

It is the job of urtists und creutivity to

embruce messiness und umbiguity. To seek
new wuys to move forwurd, mauking sense
out of chuos. To rediscover und reimagine.

To ultimately change the world
und the way humanity sees it.

Director, StreetDraw?24,
ohe of our churity parthers
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Business | Brand update | Shazaroo Sustainability Report 2021-2022

¢ To build on this, we're launching NPD ® By eurly 2023, we will have discontinued
projects thut reflect und embody sules of our micro-plustic ylitters (gels

sustuinubility us a key objective for und dusts). Insteud, we will roll out
2022. This initiative will be supported Bio Glitter - made from plant proteins
with cumpuigns to communicute these und biodeyruduble in fresh water.

importunt chunyges to our consumers in an

Z B ; * We're ulso exploring excifing pluns to
ehyuying, positive and encourayging way.

omit all micro-plastics from face puint kits,

e Our sustainability roadmap for which we’ll revedl in 2023. This explorutory
the next five years will be u criticul project will consider how we cun work
component of euch hew product with TFAC to ensure reuse of uny remuininy
we launch. As purt of the roudmup micro-plustic dlitter in the supply chuin
we will dlso review und improve dll to prevent it entering landfill or oceuns.

of our existing product portfolio.

Zero kilos

reduced plastic from
5,000kg to Okg per year

by switching our Brush
Pens and 18ml Blister
ranges to FSC-printed
card packaging.

CONTENTS OVERVIEW PEOPLE PLANET SITE STORIES PLANS & TARGETS 11



Business | Brand updute | Lefrunc Bourgeois

Brand update

Lefranc _
Bourgeois &3

Pioneer brand
in the quality
of cadmium

free colours

CONTENTS OVERVIEW PEOPLE PLANET

SITE STORIES

Improvements include:

® Replucing unhecessary plustic
puckuying with more sustuinuble,
reusdble dlternutives such s a
metal box or cotton buy.

® Reseurching und developiny
hedlthier products (e.yg. removul of
SVHCs), in line with Colart’s KPIs.

¢ Usiny diyitul forwurd communicutions
- when we do have to print,
we do so onh FSC puper und in
purthership with a locdl printer.

* The Churbonnel shop, our Paris-bused
“home of French brands”, is our platform for
community engagement. We use it to host
art meet-ups. Cutering und event resources

ure sourced locully und sustuinably, with

u focus on zero wuste.,

We’ve also been enhancing
community empowerment
and safety by:

® Creuting u Spoty
advertising shoot
featuring children of
volunteer purents who
are Colart employees,
und u locul ugency
in Le Muns to avoid
unnhecessury fravel.

PLANS & TARGETS
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LEFRANC

BOURGEOQIS

PARIS

* Advocuting for fine art students with
the Lefranc Bourgeois puinting prize
awdard, presented in ussocidtion
with the Paris Fine Arts Academy.

® Ensuriny brund presence in public
schools, childcure and other
associutions, highlighting the brand
messuyge of “"Access to art for all”.

® Participdation in podcusts with
Muaison des Artists, discussing artist
hedlth, and cleaner formulas
for puint und art muteriuls.

® Colluborating closely und
authenticually with artists, without
relying on third parties or agencies.

® Becominy u pionheering brand
in improving the yuulity of
cudmium-free colours.

* Offering u range of brushes made from

sustuinubly managed forests; achievinyg
FSC certification for u mujority of brushes.

® Purchusing artworks, with artists invited
to exhibit hew pieces ut Charbonnel.

12



Business | Brand update | Liyuitex

Brand update
Liquitex

CONTENTS OVERVIEW

e Developing yuulity and innovutive
content - Liyuitex Uncupped
- fo educute professional und
emerying artists, while promoting
our commitment to sustainability.

Advuncing virtual product
demonstrations und conversutions
through Ligyuitex Live programmes,
eliminuting the need for printed
tukeuwuys, while dlso reuching more

Encourayging the use of online
resources und web content,

Pursuing Liguitex Live mentorships.

drtists and credtive professionals to
shure their expertise through focused
conversutions; fouching on cureer
udvice, equity und inclusion in the
industry, und brouder art topics.

Prioritising arfist-led confent with the
Artist Spotlight und Artist Residency
progrummes. Production equipment
is provided for urtists to capture
content, eliminuting the heed for
individuul production shoots.

Developing long-term relationships
with digital creators with In the Studio
colluborations, Arfist Spotlight, Artist

PEOPLE PLANET SITE STORIES PLANS & TARGETS

people und diversifying subject matter.

These provide opportunities for working

Residency, und other ud hoc content.

Sustainability Report 2021-2022
IIW
lq_

* Prioritising diversity by selecting a range
of feutured tulent for campuign shoots,
influencer content, user-yeneruted
content and live sociul mediu events.

e Celebruting individual artists und
diverse artist groups across style/type
of practice, materidls used, ethnicity,
geoyruphy, uge und yender, in ull
contfent and colluboration initiatives.

e Colluborating with members of
the artfist community to align with
events that celebrate marginalised
groups (e.yg. Black History Month,
Women'’s History Month, etc.).

* Fostering u sense of community und
empowerment with our Liguitex Just
Imagygine Residency programme;
continuously supporting residents to
build a hetwork with ongoing puid
opportunities and exposure.

* Developinyg Liquitex’s first
student residency, which grants
mentorship and professional
opportunities for a college arfist.

* Expundiny coveruye of speciul projects
globdlly to umplify artists in ull murkets.

¢ Parthering with orgunisations that
provide support and funding to
unhderrepresented artist groups
e.y. Fire Islund Artist Residency.

13



Business | Brand upduate | Liguitex Sustainability Report 2021-2022

Liquitex is committed to innovative
sustainable solutions that retain
product quality and performance.

e After chunying dll plustic vacforms
from black to clear trays to improve
recyclubility, we're working to entirely
remove plastic vacforms from Liguitex sets.

In 2021, we developed and launched
three new sets without plastic vacforms to
hold tubes - saving around 86,000 plastic
vacforms from use. We uccomplished
this by revising the previous tube layout
and box construction. For two hew Heavy
Body sets of six, the fubes were ussembled
in opposite directions rauther than straight
on in u vucform. This ullowed the tubes to
be secured in the box with no vacform,
while reducing the set’s overadll footprint.

The hew configuration of the tubes
removed the window, but the lid is still
removuble so consumers cun view the
box contents. We ulso chunyed the
Liguitex Busics 12 x 118ml set box. Ruther
than inserting vacform frays of tubes from
the side, the openinyg for ussembly wus
desighed ut the top. This meunt the tubes
could be ussembled from the top with

no heed for a vacform, while including

u window. Bused on these leurhinys for
both Professional and Liguitex Basics

sets, we are working to reconfigure dll
current Liguitex sets fo remove vacforms.

CONTENTS OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES PLANS & TARGETS 14



Business | Brand update | Winsor & Newton Sustainability Report 2021-2022

Brand update
Winsor &

To achieve our goul, we apply our ¢ To beyin with, in Mid-2022 we dare
expertise in urt und science to tuckle the switching from virgin plustic to 100%
twin chullenyges of climute chunhye und recycled plustic for 75ml, 250m| und
puckaying wuste, We develop products 500mI bottles used for oil und wutercolour
that are safe for studio, workspuce mediums, varnishes und solvents.

or home use, without compromisiny Thut’s 352 products in totul. This will

on performunce. In uddition, we prevent un averuye of 248 tonnes of
support urtists in the community plastic goiny to landfill every year,

fo help improve credtive lives. e As purt of our commitment to ensure
In 2021, we sought ways to muke our all our raw materials are sourced in the
operutions more sustuinuble. This meunt most responsible wuy, we continue

un internul focus but ulso lookiny to use FSC-certified products.

outwuard to find solutfions for the wider

, L ? ¢ Right how, 100% of our cunvuses dre
community. Initiatives include:

munufactured using FSC wood. In

» Bolstering our efforts to creute more addition, 80% of our puper products
environmentully friendly puckayging with aund 90% of our wooden brush handles
new consumer reseurch. The dutu shows ure FSC-certified. We wunt to ensure
a growing humber of customers see dll our tfimber aund pauper products are
plustic us “cheup”, und wunt brunds to sustuinubility sourced und verified.

switch fo dlternutives. They expect us

. ; ; e Our Studio Collection churcoul pencils
to do the right thing on their behdalf,

ure FSC-certified. By summer 2022, dll

( e Our youl is fo reduce the colour, watercolour und graphite pencils
l use of virgin plastic - newly will be PEFC-cerfified - mude using

of our products creuted plustic that does mauteridls from sustainable sources.

are switching from not contuin uny recycled

materidls - in our puckayging.

virgin plastic to 100%
recycled plastic.

AuliSE

(euossajoid G
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Brund update | Winsor & Newton

CONTENTS OVERVIEW

In 2022, we uim to yo further
than ever on our Mission to

overhaul our puckuyging.

* \We no longer use plustic in our Promurker
ranyge, including brush, watercolour,
neon und metullic products. All 42
sets ure now puckuyed in curdbourd
boxes mude from FSC-certified puper.
Next, we intend to sturt making murkers
from RPET recycled plustic, without
compromising on product yuality. We
have dlso reduced the umount of plastic
we use o puckuye Studio Collection
sets, und the outer box is how FSC
curdbourd. We're on truck tfo ensure
plastic shrink wrap is switched to RPET.

Muaking sure people are happy, heulthy
and supported is our priority - whether
that’s our employees, customers or

the wider artist community. We will

use our puckaying und website to
teuch people how to use our products
sufely. We'll ulso offer pointers on how
best to dispose of products. In our
communities, we continue to directly
support urtists by investing in educution,
and muking art accessible for dll. We
support artists” careers -und recoghise
the role art plays in mental hedlth.

SITE STORIES PLANS & TARGETS
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® |n 2021, we donhuted our Guleriu Acrylic
und Winhsor & Newton brushes to the
Hospitul Rooms online diyitul urt schools.
They ure supplied to 50 inputient mentul
hedlth units each ferm to support uround
1,800 putient sessions in some of the Most
restrictive mentul heulth settings in the UK.

Our watercolour sets, pencils, Promarkers
und puper were used by 30 youny

und emeryinyg urtists who pructised

fine und gruphic urt ut The Drawiny
Factory, Paris. Artists used the materiuls
to document their experiences

and encouruge others to take their

first steps us professionul urtists,

We are also sponsoring Queercircle, a
London-based LGBTQ+ non-profit that
supports thearts and encourages social
action. Our donation of oil and acrylic
products is being used to document

the charity’s work, strengthening

the links between culture, health

and wellbeing in the community.

We will continue to develop sustuinuble
solutions ucross ull our products

and processes, und endeuvour

to muke u positive impuct on the
heulth und wellbeiny of individuul
artists in our community.

16



Business | Brand update | Elephunt

Brand update
Elephant

SITE STORIES

® Sustuinubility and regeneraution ure key
for Elephant us we investigate ways to
define und differentiute our youny brand.
These topics ure of increusing importance
to consumers and present a way for us to
future-proof our business while doing the
right thing for people und the planet.

® Our key achievement in 2021 was
the release of a range of sustainably
packaged acrylic paint sets. This wus just
the initiul stefo on our sustuinubility journey.
We uchieved some Colurt firsts, cutting
puckuying by over 50%, heurly eliminating
single-use plustic, offering a free return
scheme und ensuring our puckuying
is FSC-certified, recycluble and - for

conhsumer convenience - letterbox friendly.

Establishing g new brand aund range takes
time, but we have received funtustic
customer feedbuck und the entire teum
is behind the project. We believe we

dre creuting products fit for the future.

PLANS & TARGETS
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* We intend to keep up the puce of
change throughout 2022. Our plans
include the releuse of customisable
puint sets, ullowiny consumers to pick
colours und volumes; udditfionul sets in
oil und wutercolour - a collaboration
with our colleagues in CTAM; beinyg first
to market with a canvas made from
recycled landfill wuste und u range
of puintbrushes munufuctured by our
colleagues ut Crown with the aim of
having these certified us cruelty-free.

* We tuke pride in our test-aund-leurn
function und we intend to be transpurent
in shurinyg our proyress, successes und
areus of improvement for the future.

17



Business | Brand update | Elephunt

Goodbye to Jiffy bags

* While our puint sets are u great example
of how to muke urt supplies that ure
kinder to the plunet, we've been following
this through across dll ureus of the
Elephunt business. Elephunt Muguzine
is now disputched in u recycluble
curdbourd envelope from distributors,
while we continue to remove plustic
outer puckuyiny from Kiosk. In Q1 2022,
we also began to phase out Jiffy bags.
Once this work is completed all our outer
packaging, including tape and labels,
will be plastic free and fully recyclable.

® Kiosk will launch on-demaund printing of
artwork in Q2 2022, which will enable us
to reduce wuste und cuter to consumer
demund. Elephunt Muguzine is printed on
recyclable puper und curbon offset. This
is how we handle inserts und promotionul
muteridl, including thank you curds
included in Elephunt Kiosk customer
puckages. Elephant Academy, with its
focus on online urt learniny, how offers
students the opportunity to take part
in clusses without having to purchuse
products first. In 2022, we will ramp up
the sustuinability messaying uround
this, with our plun to be authentic ubout
overconsumption uand supporting our
community in only buyiny the products they
need. That might seem u risky proposition
us we look to grow revenue, but it’s one
we dre pussionute ubout exploring.

-

CONTENTS OVERVIEW BUSINESS

Giving back

® With brand vulues focused on
sustuinubility, uccessibility und urt for ull, u
commitment o regenerution - giving buck
via art - follows naturdlly for Elephant.,

® |n 2021, we pluyed our purt in donuting
over £1m-worth of urt supplies to chuirities,
schools und good cuuses. We supported
colleagues with free online urt classes for
children during lockdowhn aund ran an art
exhibition for children ut Elephunt Spuce.

® |n 2022, we'll hauve au greuter focus
oh yiving buck. We're working closely
with locul schools to deliver u ranhye of
initiutives. These will include: displayiny
student work ut Elephunt Spuce; a bursary
scheme for children uged 11 to 15 und
u yraduute mentorship programme in
cohjunction with Munchester University.
These programmes build on Elephant Lab,
our diyitul residency for up-und-cominy
artists. The purpose of both is to support
and nurture credtive expression in youny
people, while providing pructicul support
for those entering work for the first time. By

the end of Q2 2022, Elephant Kiosk will have

signed up to 1% for the Planet, u ylobul
orgunisution in which sighatories pledye
to contribute at least that amount of their
aunnhudl sales to environmental causes.

PEOPLE PLANET SITE STORIES

® Everyone ut Elephunt feels proud to be
purt of a brand striving to do its best for
people und the planet. While there will
be chullenyes uheud, we feel confident
we huve the eheryy, inhovution und
colluborative team spirit to succeed..

“I chose the Elephant paint set as | am
trying to be as zero waste as possible,
and | love the ethos. I'll certainly send
back the packaging once used and
will be returning for more paints!”

Eleanor
Elephunt customer

PLANS & TARGETS

Sustainability Report 2021-2022

’

\

Marina Abramovi¢
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Business | Shopper Marketing & Insights Sustainability Report 2021-2022

S h o e r Arfists dre expecting brands to do whatever With more than half of artists buying art
they can - such us reducing packaging muteridls via the internet in the past 12
o or using recycled muteridls - fo minimise months, share of online spend in this areu
the impact of their purchase on the has increaused from 20% in 2019 to 35% in
M q r k et I n environment. Yet they ure unwilling to 2021. As u conseyuence, Amuzon hus
° compromise on the yuulity of the muteriuls. become the most populur individuadl retuiler
Key fuctors they ussociute with for urt muteridls in the US und the UK.

[ |
I n I h t sustuinubility in puints are: However, in-store shoppiny experiences
e archival qualities to hel Muke still have the greatest appedul for artists
their artwork lust longer. becuause they are dable to try before
i they buy, benefit from the knowledye

of store stuff and seek inspiration. These
experiences cannot be matched online.

® reduction of toxic ingredients to
minimise the risk to their heulth.

Did you know?

* Colart brands are the market
leaders in paints® and mediums.

* A recent study conducted across

the US, the UK and France, found
that 4,500 artists confirmed
preference* of Winsor & Newton
(UK/US) and Lefranc Bourgeois
(FR) in paints® and mediums.

*Preference = of ull brands used by artists currently,
— - which one brund do they prefer over ull others

‘-__'-‘" Apuints = Acrylic puints, Oil puints und Watercolour.
P

CONTENTS OVERVIEW PEOPLE PLANET SITE STORIES PLANS & TARGETS 19



Business | Governance

Governance

CONTENTS OVERVIEW PEOPLE

The Code is intended to enhance Colart’s
responsible business uyendu. It sets out
the ethical standards and practices
exjpected from our business partners,
covering our suppliers, distributors,

retdil customers, urtists und others we
enhyugye with. It also encompusses their
ownh suppliers, sub-contractors and
representatives in the supply chain.

The Code covers ureus such us:

e compliunce with ull upplicuble luws
¢ refruininy from bribery und corruption
* avoiding conflicts of interest

® ensuriny yifts und hospitulity ure
not given or received with the
aim of influencing u decision

e fair freatment of dll workers with
no use of child or forced lubour

® strivinyg to reduce environmentul footprint
by minimisinyg use of eneryy und resources
in the development, manufucture,
fransport, use und disposul of ull products.

The Code supplements Colart’s internul
Employee Code of Conduct to ensure
the standards we expect are upheld
throughout the supply chain.

SITE STORIES PLANS & TARGETS

Sustainability Report 2021-2022

To ehsure commitment to the Code, u
sumple of business purtners were usked
to confirm ucceptunce of it us purt of u
pilot. Following un internul consultation
und feedbuck from our business purtners,
we dre desighing un internal flowchart to
help us focus on our key business parthers;
in purt using our existing ABC clussificutions
framework. In addition, business partners
und Colurt colleugues continue to

have the ubility to unonymously report
breaches through EthicsPoint, our
independent online reporting portal.

We cupture inteructions with competitors
und udd declurations from Colart’s Group
Leadership Teum. Pluns ure in pluce to
ensure the wider roll-out of the reyister to
dll Colart staff, supplemented with relevant
guidunce and training. We continue to
track globdl litigation and legal entity
governunce centrally through respective
portals and registers, to ensure legal and
compliaunce risk is effectively munuged.
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Supply
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As part of the journey fowards plastic-free
operations, we dre evolving our products
to remove plustic-waste packayging.

The learnings from this process will help
us desigh hew products that have u no-
wuste philosophy embedded in their
development from the initial stuges.

Qur uim is to be plustic
free. Even when this

is not possible, we

will shift fo more
environmentdily
friendly materidls

such as replacing
non- recycluble plustic
puckayging (vacforms
in particulur) with
recycled und
recycluble plastic
dlternutives.

In so doiny, we will
ensure plustic hus vs 2019
previously been used

and will be recycled in

future by our customers.

PEOPLE

PLANET

SITE STORIES PLANS & TARGETS

-80%

Air shipments have
been reduced - 80%

Sustainability Report 2021-2022

In light of the sustuinubility challenges the
whole industry fuces, we have upplied
ledarninygs to better munuyge our curbon
footprint throughout the supply chdin.

We have tridlled rdil transport us an
ulternutive to shipping. This is now
u preferred option due to positive
developments in this dreq.,

On the sume note, we huve drusticully
reduced uir shipments by 80% vs 2019.
We how see it us u |ust resort.

Followiny discussions with our
suppliers, and by leverayging our
internul & external audit (SEDEX),
we dre in u better position
to ensure dll of our supply
chdin parthers follow
ethicdl principles und
strengthen their own
sustainability efforts.

This will ultimutely muke
us stronyger us a business
and drive better sourcing
decisions in dll circumstances.
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Digital Sustainability

Our Strategy

IT equipment, upplicutions und services ure
u sighificunt contributor to Colurt’s emissions.
The IT feum treuts this very seriously. It is
actively implementing u sustainable IT
forogramme to reduce our businesses impuct.
During 2022, we will audit our whole estute to
estublish the buseline for improvement. From
2023, we will infroduce cuarbon offset, backed

by a progrumme to reduce the umount
we dre required to offset yeur on yeur.

Our upprouch to minimising our
curbon footprint is us follows:

o Minimise overdll energy usuyge while
muximising the umount of renewuble
eneryy we use to drive our technoloyy.

e Minimise purchuse of hew
eyuipment uand muximise the life-
spun of existing equipment through
u policy of repuir und reuse.

e Purther with other purts of the business
tfo muximise deployment of technoloyies
that identify and implement sustainable
change through the business.

o Minimise, and where possible eliminate,
use of consumuble items such us puper,

CONTENTS OVERVIEW

BUSINESS

Highlights from 2021

We have significuntly reduced the
avuilubility of printers in UK offices. Whenh we
identify heuvy print users we colluborute
work with that purt of the business to devise
and implement alternative solutions.

We have built u travel impuct uassessment
tool to culculute the effect of business trips,
and incentivise teums und individuuls to
muke sensible choices. From 2023, we hope

to introduce CO2 truvel budyets to
ensure feums Minimise their impact.

As purt of the deployment of solur punels
in Le Muns, we huve developed u web
portul to dllow visuulisution of power
geherauted, und build long-term data on
punel performunce. We cun inteyrute
this into our sustuinubility dushbourds.

We have pursued a programme of
employiny people starting on their
IT cureers. We provide training und
support to help them flourish.

During 2022, we expect to take on a total
of five apprentice roles, significantly
increase the team, and deliver a
balance of junior and senior staff.

PEOPLE PLANET SITE STORIES

The 2022 program

We are rolling out severdl
initiatives to increuse the impact
of our sustuinubility drive:

® Extending our minimisation
programme to include mobile
phones and software applications,
reducing impact and expenditure.

¢ Unveiling a workflow platform to improve
inefficient and ad hoc processes, and
improve our ability to measure and
analyse business performance.

® Researching ways to improve business
forecasting so we can predict products
to manufacture, timing and location.
Understanding demand has the
potential to improve our business
margins while also minimising waste.

* Working on new warehouse
management solutions for our
distribution centres, to reduce
paper generated in picking
and packing operations.

* Moving more of our digital
infrastructure to the Cloud.

PLANS & TARGETS

Sustainability Report 2021-2022
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Digital

Digital democratisation program

At the end of 2020, we commenced our
digitul democrautisution progrumme. This
continues, with the objective of embeddiny
digitul cupubilities throughout Colurt to
future-proof murketing uctivutions, und drive
brand growth and sculubility. During 2021, we
restructured the ylobual digital team into six
key areas of specialism. This focused us on
digitul expertise, strutegy and consultancy.

Conseyuently, we have added skills to our
“digitul foolbox”, includiny Ul web desiyn
und SEO. This enubles us to have u direct
impuct on improving aund optimising the
consumer experience on our brand websites.
We also integrated the Technical Centre of
Excellence into the consumer cure teum,
so technicul und product knowledye cun
more eusily be shared with consumers.

This offers exciting opportunities for us to
strive for best-in-class consumer service.

Brand websites and Colart trade

We have mude multiple improvements

fo the brand websites. These include
navigdtion updutes, offering u better,
more seumless puth-to-purchuse journey:
and better SEO to ensure consumers reuch
our websites through sedrch in g more
efficient wuy and find relevunt content.

CONTENTS OVERVIEW BUSINESS

In addition, our websites now hauve udded
tools to help reduce network fraffic. This
meuns less electricity und heut is used. We
are working closely with the technology
teum to optimise our websites, minimising
contfent size to reduce environmentdl
impuct in the lony term. In uddition we
dare using AWS (Amuzon Web Services)
who have committed to using 100%
renewuble eneryy for hosting by 2025.

The Charbonnel website was relaunched
in March 2022 in both French and
English. As with our other brunds, it is

now built in Wordpress - driving internul
efficiencies und offering consumers u

better brand und e-commerce
experience. Lefrunc Bourygeois will be
the finul brand website to relaunch,

in English und French; the project runs
throughout 2022. The new website will
feature e-commerce cupubilities, which
will offer consumers eusier uccess to the
brund’s funtustic products gylobually.

Our business-to-business portal, Colart Trude,
has proven successful in dllowing smaller
firms to place orders eusily und effectively.
This reduces time und effort expended

oh munudl, puper-bused ordering. Colart
Trade expunded from the UK und ltaly to
Spuin, Frunce und Belgium in 2021, with
more murkets due to luunch in 2022.

PEOPLE PLANET SITE STORIES

LEFRANC
BOURGEOIS

PLANS & TARGETS

Sustainability Report 2021-2022
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Accessibility

An uccessibility uudit of Winsor &
Newton’s UK website, the Liquitex NA
website und Colart.com US site wus
conducted ut the end of 2021.

Subseyuently from this, we huve creuted
u dedicuted workstreum o improve
accessibility across our brand websites.
This extends to ull digitul channels
includiny emuil und sociul mediu.

We have drafted uccessibility stutements,
which we dre in the process of

uplouding to euch brand website. These
stutements uddress “hon-uccessible
content” detuiled by the auditors.

Further components of this project
include internal training for brand and
digitul teams to help create more
uccessible content, us well us dedicuted
developer tusks improving the overdll
accessibility experience of our websites.

Data-driven and consumer-centric

The launch of u Consumer Dutu Plutform in
2020 consoliduted severul dutu platforms
into one. This simplifies uccess o dutu
while providing more powerful, granular
insights ubout our consumers. In turn,
these underpin more relevunt, timely und
personulised brund commuhicutions to our
different target audiences. The rollout will
be complete during 2022 with Elephant,
TFAC und internul uccounts migrating,
helpinyg to drive efficiencies und cost
savings in consumer lifecycle marketing.

CONTENTS OVERVIEW
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Consumer care

Sustuinubility und sociul responsibility
accounted for 1.3% of the total number

of enyuiries received in 2021. The UK
continues to be the murket most concerned
ubout these issues. Most questions

relate to vegun products, use of unimul
derivatives und environmental concerns,
such us plustic use und recycling.

Winsor & Newtonh consumers ure the most
concerhed ubout sustuinubility und socidl
responsibility, with these issues uccounting
for two thirds of enyuiries. All brands uim
to improve communicution ubout their
sustainability commitments, including
recycling information. This will be made

avuiluble on the brand websites during 2022.

Source: Freshdesk report 2021

PEOPLE PLANET SITE STORIES

Sustainability Report 2021-2022
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New
Product
Development
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The following projects highlight our bid to
confinue to embed sustuinubility in our
business and challenge the materials we
use in our products:

Paint sets: Elephunt’s first own-brand products
using sustuinuble puckuying solutions

Graphic Arts Sustainability projects:
To repluce dll single-use plustic
with sustainable options where
possible in Winsor & Newton ranges:
Promurker Sets, Promarker Brush,
Fineliner und Studio Collection.

OMVs relaunch: All OMV bottles switched to
post-consumer RPET from virgin PET material.

AOC launch of cadmium free: Alternutive
use for Cadmium Genuine puints.

PLANS & TARGETS

Sustainability Report 2021-2022

sSNAzaroo

Snazaroo: Extending range of Bio Glitters
und working towards the complete
removdl of ull PET microplastic glitters.

Snazaroo 18ml and Brush Pens: Upduting
the packs to card boxes and removing
single-use plustic from the retdil packayging.

liquitex

Global EPD Project Vacforms: To switch
dll our plustic vacform trays that we use
in paint sets to recycled PET (RPET).

Heavy body new colour sets: Where
possible, we ure developiny hew
sets und modifying existing ones

to remove vacforms, reducing
plustic usuye und set footprint.
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New
Business

To ensure these fucets of our business yo By settiny these stundurds for ourselves
D V I m n t hand-in-hund, we huve defined u set und our purthers, our gouls und

of hon-neyotiuble KPIs. All new business sustuinubility ugenda become un active

opportunities aure meusured aguinst purt of uny colluborative discussion.

these, on the many steps from exploration

: ) = This way, we influence our purtners
to implementation of new initiatives:

and vice versd, We learn from their
* Any hew product/service must initiutives, ambitions und examples
provide u more sustuinuble ulternutive to improve our own operutions.
to un existinyg product - or set its

) 3 Sustuinubility is therefore un
ownh, uhigue sustainuble USPs.

inteyral purt of uny commerciul

* We commit to ubstuin from single-use opportunity und engugement.
plastics, and maximise the product
lifecycle of raw materiuls used. We may
decline commercidl opportunities if
they do not meet these requirements.

® Sourcing und munufacturing ure carried
out us locdlly us possible, to optimise
our socidl und environmentul impuct.

® Product und puckuyging are us
inclusive us possible, us part of our
sustuinuble puckaying guidelines.

® There is u clear plan for end of life of
products, so they ure either recycluble
or we compenhnsute for impuct.
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People | Our people... muke the difference

Our people...
make the difference

In 2021, we further embedded our “People First”

principle ucross the group. We recoyhise our people ure
fundumentul to business success - Now more thun ever.

Our commitment to developiny our people,
und buildiny enguyement with sustainability
at und beyond Colart, is unwavering.

Leadership

Framed by our ethos und culture - us
expluined in the Colart Way - our

leudership development progrumme
continued to incorporate the 3Cs in 2021:
Communicution, Colluboration und
Connectivity. This is the golden threud
through leudership sessions und inteructions.

LeadersPlus

LeadersPlus

We ure proud of our confinued membership
und support of the LeudersPlus progrumme.

This is un uward-winniny fellowship
programme desighed to support middle-
und senior-level leuders with youhy
fumilies to continue leudership growth aund
development, while beinyg there for their
children. The programme supports their
cuareer development through mentoring
and cross-sector networking with peers.

To ensure enguyinyg, dynumic und thought-
forovoking sessions, we continued to leud
purticipunts through an iterutive leurning
forocess. This consisted of short sessions
giving them the opportunity to quickly

. Colurt hus ulwuys supported purents
improve und repeut whut they leurned.

in the workpluce und we ure proud to
have opened the progrumme during
2021 to men on puternity leave.

After completing the full leudership cuscude
we discussed und reflected on feedbuck.
This is in keeping with our core principle of
ehyendering self- awareness und learninys.

CONTENTS OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES
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Communication,

Collaboration and
Connectivity are our
“3Cs” call to action

“The programme and professional
network that comes with it really helps
you balance lifestyle challenges that
parenthood brings. It’s testament

to the inclusive culture we have

at Colart, making the transition so
much easier as a new parent.”

Jatin Kuckreja
Globdl Insight Director (London)

Mentoring

During 2021, we were pleused to
muintain our mentoring activity i
despite continued restrictions on
face-to-fuce uctivity. With the 3Cs .
core to the way we worked, we

withessed u 50% increuse in mentorinyg
relutionships. The initiution of cross-

border purtherships ullowed us to fuke
advantage of remote and hybrid working.

The enhunced mentoring plutform viu
our intrunet ensured improvements in
both uccessibility and understanding
of the scheme.
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Our people...
Colart Academy

]
We reluunched the Acudemy - the infrunet guteway where A
people cun travel on their Colart development journey. > o

New look learning platform

Colurt Acudemy is the heurt of our ygrowth
und development platform, building on
the importunce of our people in uchieviny
our business und strutegic objectives.

The Acudemy covers four development
routes - Skill, Service, Leudership

und Community. For u focus on self-
development, we parthered with
Inrehearsal, a digital learning content
provider, to curate couch-led courses.

The provision of bite-sized content aucross un
array of powerful und thought-prevokinyg
topics is vital to deliver results for our people.

The enygyugying course content
auligns with Colart’s culture of
family und high performaunce.

Throughout 2021, we udded in-house
courses - built by Colurt people for
Colurt people - to support leurning
of our processes und systems.

Podcusts huve dlso been intfroduced us a
further way to communicate ledarning.

CONTENTS OVERVIEW
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Splash

2021 proved to be unother successful
yeur for the ugile system development
of Splush, our globul people system.

Followiny the roll out of Splush Perform,
automated performance und development
functionality, we took further steps to ensure
mid-yeur review uctivity wus us inteructive
und udded us much value us possible.

We automuted the on-bourdiny process
for people joininyg the Colart fumily. This
guve us more fime fo ensure u smooth
tfransition for new employees, enhancing
their engugement once u role wus offered.

Automution of chunyge to terms
reqyuests is u new functionality offering
vdlue to line munayers und improved
governunce of our people processes.

PEOPLE PLANET SITE STORIES

This new tool removes the heed
for manudl communications while
infegrating u transpurent und
tracked authorisation process.

80%

Direct sourcing
of recruits
continued in 2021,
accounting for
more than 80%

of new people to
the Colart family.

Online videos to support the
ledarning of these new functionalities
were mude avuailable through

the Colart Acudemy.
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Our people...
Our culfure... &
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Feeling like a family is the founddaution of
our culture. Success will only come
through inclusion.

To uctively embody the concept of *Colart
family”, we must live up to the promises we
muke to our people. This meuns building

a hedlthy working environment bused

on respect, dighity and collaboration.

Beiny inclusive is core to this promise. It
hus been pleusiny to note in our third
gender puay unulysis thut we aure muking
progress in this uspect. There huve been
improvements seen in the meun und
mediun puy yup ucross ull regions; for
exumple, we auchieved u mediun pay gup
in favour of women in North Americu.

44%

Women make

up 44% of our
leadership cohort,
which is a 4%
increase on 2020.

Our continued efforts to creute und sustuin
an inclusive culture have been further
enhhunced by the creution of regiondl
Diversity, Equity and Inclusion (DEI) councils.
They colluboratively advocuate und support
DEl in euch region’s community leuding

to the celebration of gredt initiatives

such as International Women's Day.

We believe that by empowering our
people us chunye maukers, we

cun ensure thut Colurt is u

greut plauce where yood

people wunt to work.

10 countries
31 nationalities

We are proud of our
international mix as we seek to
increase inclusivity in Colart.
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Our people...
our wellbeing
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We confinue to inspire our people by living
up to our wellbeiny promises.

We put people first in all uctions and
decisions. We understund how importunt it
is for our people fo muintain their mental
und physical enerygy so thut they cun cope
with the pace of work und change.

To thut end, we have continued to
recoyhise our responsibility to creute the
right working environment.

While remote working continued for those
uble to do so in the first hulf of the year, we
launched our hybrid working model in the
second hdlf. It wus co-creuted with our
teams, taking info account their
experiences of the previous yeur.

Working u minimum of two duys per week in
the office is ut the core of this model.

Our muntra is *Come to work, but not

just fo work” - recoynising the importance
of communicuting, colluborating und
cohnecting, whether us un individudl

or feum.

In 2021, we added
colour to our lives.
Our wellbeing strategy
will ensure we continue

to do so throughout
2022 and beyond.

PLANS & TARGETS

Wellbeing is key to the way
we work

Greuter focus wus put on our wellbeiny
culendar for colleagues hot uble to work
remotely due to role requirements,

Our initiutives:

® support end-to-end wellbeiny in und
awuay from the work environment.

® inspire everyone to feel enguyed, und
proud to be purt of the Colart family -
personully und professionully.

* build team spirit through collective socidl
und environmentul commitments.

Across the group, our Wellbeiny
Ambussudors orguhised events to
celebrute speciul diary dates such us
International Women’s Day und China
Children’s Day. We orgunised puintiny
musterclasses for people to develop their
credtive side und brouyght people together
in u sociul setting to connect with their
colleuygues.

Throughout 2021, we udded colour to our

lives. We want to carry on doinhg so in 2022
and beyond.
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Our people...
Partnership
and Charity
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We dre excited 1o support community
initiatives that dlign with our vision -

“Inspiring every artist”,

Between June 2021 und Muarch 2022, we
donuted discontinued stock to 36 chuarities

and orgunisations in six Europeun countries:

the UK, Fruhce, Sweden, Belgium, Italy
und Germuny. Beneficiuries included
mental hedlth charities, local schools,
art orgunisutions for children, disubility
cuuses und community centres. Stock
donuted is worth more than £195,000.

We continued our lohyg-staunding
pdrthership with Hospital Rooms, u mental
hedlth charity based in London. It dims

to transform clinicul spuces via artwork,
creuting u culmer und sufer atmosphere
for people facing hardship and mental
heulth problems. We donuted ulmost
£50,000-worth of stock to help the
orgunisution with upcomingy projects.

Art’s positive impact

We know art creates u positive
sociul impuct, Art becume
] creutive outlet for both positive
and hegutive emotions during
the pundemic, for example. By
donuting our discontinued stock,
we hot only uvoid throwing wuste into
lundfill - we udded vulue to society.

SITE STORIES PLANS & TARGETS

We believe art has g place in society
und cun work well with STEM subjects.
For example Winsor & Newton wus
founded by un urtist and u scientist.

Art is often used us a form of therapy,
especidlly for youny people; a way

to express yourself without having to
discuss difficult subjects. We ure looking
to continue to facilitate this through

our churity donation progrum

Read more

Reseurch shows the public often
view urt us useful und support
its funding within schools.
However, art can often be the

first subject to have funding cut
or removed ultogether. We dare happy to
support schools by donating our stock.

Read more
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Our people...
Charity
Donations
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We mude our second mujor donution of
Colart art materidls o Kukuma Refugee

Cump, Kenyu.,

This ullowed Hands On Art Workshops to
exjpund its scope und reuch more students

through art clubs at six schools in the camp.

The ensuiny programme hus included
Suturduy morninyg urt workshops under the
direction of u Hunds-On Couch.

Goldu Aruten, yraduute of Morheuu
Shepell Secondury School in Kukumu, wus
uppointed us the first couch in 2019. Artist
Joseph Yonu Deny took over in 2022. The
couch’s unnual salary is funded by the
Hunds On Art Workshops Guteway Bursury.

Thunks to an introduction by Hunds On,
Goldu Aruten wus invited to exhibit her
work in the RA Summer Exhibition 2021.
Hunds On produced un edition of digitul
prints bused on one of Goldu'’s puintinys,
which sold out and how contributes to
furthering Goldu’s studies.

Scholurship fundiny is ulso uvdiluble for
students. The scholurship recoygnises the
beneficiury’s academic merit und
uchievement in urt through the Hands-On
progrumme, under yuidunce und in
conhsultation with UNHCR.

SITE STORIES PLANS & TARGETS

In the pust yeur, donor support hus funded
scholurships of full secondary school tuition
for two primary school students in Kakuma
Refugyee Cump. Tedu Puduny, yraduute of
Angelinu Jolie Primury School, wus
awurded the Hands-On Art Workshops
Scholarship 2021 and Jumila Nakito
Chiramurd, who uttended the sume school,
is the 2022 recipient.

There is wider support for our Hands On
progrumme. Sfonhe Soup, u US-bused, hon-
profit magazine, and the online Refugee
Project contributed sighificantly. One
edition feutured artwork from Kakuma
students puarticipating in the Hunds On Art
Workshops programme.

In addition, u fubulous set of puintinys by
cump students - first shown in the Hands
On exhibition ut Elephunt West in 2020 -
ure displuyed ut UNHCR offices in London
und Copenhuygen; Colurt heudyuurters;
und Vodufone Foundution Paddington
office, London.

This is un exciting progrumme - we ure
pussionute ubout it and eayger to see how it
develops this yeur.
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Health and Safety

Improved fruining, reporting und investment have We have
put us on u better heulth & sufety footing - but there invested nearly

is still more we cun do to protect colleagues. € ] M

The Heulth & Sufety Committee is We intend to evuluute the maturity of ull of

pleused to report u reduction in all types Colurt’s divisions und share best practice into better health
of lost time accidents - severe, mujor to meet the zero uccident target. Our & safe’ry pra ctices
und moderute - compured to 2020. strategy includes investing in eurly hazard

identificution usiny the Avertinone mobile

dpp - instuntly notifying the sufety teum

to improve prevention und response. Such

dlerts ure ulreudy puyiny dividends on site.

Severdl reasons were identified
for this reduction, including:

e increused reporting of near-miss and
minor uccidents, which is proven to reduce ;
incidents that leud to serious injury In further investments we have:
e poured neurly 1m into better heulth &
sufety practices in France; feuturing lab
renovution, plunt muchinery replucement,
workstation ergonomics, und reducing

collision risk for pedestrians und forklifts

e stronyer relutionships with - und
better fruining viu - temporury worker
uyencies compured to 2020, leudiny to
fewer uccidents umony this cohort

A trend anulysis of uccidents in this
period reveuled munuul handling us
the muain driver of injury. This is how u
key areu of focus for improvement,

In lust year’s sustainubility report we * purchused safety equipment fo
reduce munudl handling risks
Severe

e improved muchine guurdinyg ut CTAM,
via removdal of tfrapping risk, and installation
of better railing around high walkways

shured u hew heulth & sufety matrix,

The committee - which twice held

virtual meetings in 2021 - continues to 0 () Major

implement the muatrix to develop und

follow u roudmap to zero uccidents. 15(18) Moderute
Minor

161 (86) Neaur miss
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commitment
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Planet | Footprint

Footprint

Reducing emissions continues
to be u key focus for Colart,

Emissions

42% increase colart _ 2:010

In emissions on 2020, largely
due to COVID-19. However,
we’'ve seen a 27% decrease

compared to 2019.

The pandemic may have
played a part in 2021,
but we were almost back
to previous levels.

tCO.e
tonnes () of curbon dioxide (CO2) equivulent (e)

aamse 202] - 2020 - Covid
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Footprint - emissions by scope

Emissions

Scope 3
Emissions are
direct emissions
from ownhed or
controlled sources

5014

3,128

Scope 2

Emissions are indirect
emissions from

the yenerution of
purchused enerygy

2,781

Scope 1

Emissions are all indirect
emission (hot included in scope
2) that occur in the value chain
of the reporting compuny,
including both upstream

and dowhstreum emissions

Sustainability Report 2021-2022

25%

decrease in Scope
3 against 2019

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500 5,000
tCO,e
2021 - 2020
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e 2019

7,500
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Footprint - emissions by site

Emissions

3,131
Le Mans : :
Production 2,65_6

& Logistics

Tianjin

US. 2021

(Piscataway) : : : : : : :
2,501 | e 2020

169

Kidderminster % 2o

115

Crown
Atrtist Brush
(Lowestoft)

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500 5,000

tCO,e
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Footprint - emissions by site

Le Mans
Breakdown

Vs. 2019/20 Vs. 2019/20

We're seeing movement * Reduction in waste by 68%
in the right direction. based on emissions.

e Le Mans - 33%

¢ Increase in outbound

e Tianjin - 31.95% third- party deliveries, but
° US-4.52 a significant decrease in
o Kidderminster - 24.5% inbound third-party deliveries.

e Llowestoft - 36.11% ¢ Increase in emissions on

CONTENTS

premises by 6.64%.

Overdll

Sustainability Report 2021-2022

Tianjin
Breakdown
Vs. 2019/20

e Reduction in waste by 76.71%
based on emissions.

* 91% decrease in outbound
third-party deliveries.

* Large increase on packaging
materials +249%

* Increase in emissions
on premises +12%

Air freight increased by 15% compared to 2020, At present, we meusure Scope 1 & 2 und some Scope 3.

but there was a 91% decrease on 2019.

For 2022, the focus is on expundiny Scope 3. We will examine our

Scope 1&2 decrease Vs. 2019 Top 40 raw muterials und puckuyging to understand their impuct,
S before broudening the scope. Our goul is to understaund where
Four out of six sites moved to renewable energy : sl P g o
Sy X - - : we dre today, in order to plun for carbon neutrdlity in the future.
contructs. Our site in Le Muns how generutes upproximutely
9% of its enerygy through solar punels in the cur park. 64% of our overdll emissions ure Scope 3; we expect this to increuse

us we continue to further understand this classification.

OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES PLANS & TARGETS
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Planet | SVHC

SVHC

Removal
of SVHC

(Substances of Very High
Concern) has been a key
KPI for Colart since 2017 . We
have voluntarily remmoved
chemicals of concern

ahead of legal deadlines.

CONTENTS OVERVIEW BUSINESS

Sustainability Report 2021-2022

= e
e e = =

LEE

The Green
Dedal

Today we find ourselves at the
beginning of an ambitious EU
strategy, The Green Deal. It aims
to make the region a toxic-free
environment. During the next two to
three years, we expect information
to be generated identifying new
chemicals of concern. We aim to
expand our KPIs and follow these
developments, ensuring we stay
ahead of legislative change.

e
ﬁ:—':;vi -

—

- -

L

SITE STORIES PLANS & TARGETS 40
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SVHC

Reduction of Substances
of Very High Concern

1400

Raw
Materials
(RM)

1200

1000

800

600

400

200

0
2017 2018 2019 2020 2021
- RM e Paste e SKU
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Paste
(Paint)
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Site Stories

Kidderminster

Reud more

U K London Minehead
Reud more Reud more
Lowestoft

ey ¢ Northern
) & vy - Europe Y
li \,

Reud more

f‘; China

Northern v Tlanin
America ~_. : Shanghai
Piscataway e
Reud more

Le Mans

Reud more

Southern Madrid Paris

Euro e Reud more Celgqrggnnel
P Milan "

Reud more
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Site Stories | London

Site stories -

London

Since hybrid working begun the London wellbeing
feum hus run events und cumpuigns fo encouruye
better physicul und mentul hedlth.

With muny hew employees this hus been
a greut way to encourage people to
settle into the Colaurt fumily. Here is u
summary of aspects of the initiative:

® Seusonul purties und events - Summer
BBQ, und winter pizzu und fuce-
puinting purties held ut the Elephunt
Spuce heur our London hub.

® Occusions such us Chinese New Yeur,
Valentine’s Day, Shrove Tuesduy und St
Putrick’s Duy celebrated with uctivities
including “build your own puncuke” stution,
distributed sweets und chocolutes, und
rock-puinting contest usinyg Colurt products.

CONTENTS OVERVIEW BUSINESS

e Brilliunt Breukfust - u guest speuker
discussed women in the workpluce und
how to smush through the gluss ceilinyg.

e Churity purther events - Our wellbeiny
teum und chuarity parther Hospital Rooms
run u shoebox uppedl - providinyg yifts for
mentul heulth units in London, runying from
clothes und toys to Colurt urt muterials.

PEOPLE PLANET SITE STORIES

Sustainability Report 2021-2022

PLANS & TARGETS
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Site Stories | London

Site stories - London

Working with University of the Arts London (UAL),
we run u socidl outreuch programme for artists fo

contextuulise our products und build relationships.

The initiutive creuted brund loyulty with
art students und teauchers dlike. We
discussed the yudlity und inteyrity of
our muteriuls in contemporury contexts,
mauking us relevunt to retuilers.

This relutionship provided insight

infto how we communicute with our
uudiences und gyuve us the chunce

to showcuse our brunds. Endorsement
from artists and institutions has

resulted in our brands feuturing ut
uhiversities und on curriculums.

This yeur begun with Manyi Tukor’s
winhing proposdl, Hidden |dentities.

[t exumines the formution of identity
through experiences thut ure reluted to
the expectations of others. It highlights
the potentiul of Liquitex in u professionul
context, demonstrating its material
relevance from puinting through to
large-scule, site-specific public urt,

Meunwhile, we were the only externul
partner to be invited to purticipute in
UAL Skills Week. Designers, illustrators
and printmakers shared their activity
with students. We used the opportunity
to demystify mediums and expluain
how to use them to develop ideus for
dll uspects of design and illustration.

CONTENTS OVERVIEW

BUSINESS

Euch yeur we ure invited to purticipute
in u symposium, feuturinyg ull our
brands. This has included:

® Ligquitex mediums demonstration

® Colour mixing using Winsor & Newton

¢ Tulk on George Field und the
legyucy of Wihsor & Newton.

PEOPLE PLANET

SITE STORIES

Colart UK suppports

emerying artists, sponsoring
the John Moores Puinting Prize.

* We ure delighted to unnhounce Kiki
Xuebing Wunyg as the inaugurdl
winner of the John Moores
Emeryging Artist Painting Prize.

® The Colart UK supported award, under
the Winsor & Newton bunner helps

puinters in the eurly stuges of their cureer,

offering u prize of £2,500, premium
urt muteridls to the sume vulue und
an exciting residency opportunity.

* The uwurd-winning work, Unfitled
(Loufer), portrays un object of desire
- ushoe - ut such close range that ifs
appeuraunce is distorted. Conseyuently
the object, und its worth, ure uncleur.

* Winsor & Newton'’s Churlotte Cuton suid:
*We dare delighted this award is going
to Kiki Xuebing Wany. We are redlly
interested in the way she explores her
ideus through objects that focus on light
to creute beuutiful, evocdutive pieces.”

PLANS & TARGETS

Sustainability Report 2021-2022

WINSOR
NEWTON"

* Sundru Penketh, Executive Director
of Gulleries ut Nutionul Museums
Liverpool, commented: "With such un
exciting selection of work to pick from
we're delighted to be awarding the
Emerging Artist Prize to an individudl
whose work shows such promise.

* "The judyes were drawn fo the
tfrunsformutive guulity of Kiki Xuebiny
Wany'’s puinting. We're very much
looking forwurd to seeiny where she
takes her practice in the future.”

e Kiki - born in China in 1993 - uttended
the Royul College of Art, London, und
University of Cdlifornid, Los Ahgeles.

® Her work wus umongy the 67
puintings selected for the John
Moores Puinting Prize, displayed at
the Wualker Art Gullery, Liverpool.

BACK TO MAP
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Site stories - Crown Lowestofi

* Two key positions offered in Quality

Systems Munaygement und Engineering
® Crown Artist Brush Ltd joined Brilliunt 7 5

Breukfust (see London site stories) with y Hrmduﬁhinﬂ?f Limsex J:Of”fef
employee turnout of more thun 80% o S e A S S years of brush

* Reyeneration of our Experience room, . .
creuting u 20-plus seut conference ureu makmg In L
displaying Colart archive and museum Lowestoft e '

* Sponsored locul youth sports pieces for colleugues and visitors to enjoy marked in 2021
club The Corton Mumbus

® Transformed a previously unloved area of
the site intfo u wild flower und buy yurden

® |n 2021, Crown celebrated the milestone

® The Brush Operation wus the first of 75 yeurs of brush muking in Lowestoft.
cutegory selected to produce the pilof This occusion waus murked with the
short “People Film”, used us u tool to creution of bespoke, personalised and
educute, connect, colluborute und limited-edition brushes und travel sets.

ehyuye existing Colurt employees

® Teum development is key, und
fruining focuses on skills includiny
leudership, people mMunuyement,
projects, first uid, forklift truck driving
and adult upprenticeships
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Site stories - Crown Lowestofi

Reducing Consumption Refining financial performance

* We ure driving sustuinubility at the site: * Contfinued colluboration with FSC aund
using low-power LED inspection lumps; successful ISO9001 uudit; reducinyg puper
replucing old windows with energy-efficient use und enerygyy consumption site wide;
double ygluziny; units / roof lights repluced new MRP system; two hew pud-printers
und reseuled; instullution of vuriuble speed replucing old operationul systems.

compressor; 100% yreen enerygy supply. Brush-mqking processes
Thermal Performance « Production of hund-made tint

* We dre improviny our buildings: curds und dot curds.
efficient hedting systems; bespoke
insulation, improved controls; low-
eneryy LED room lightiny; buildiny
of room compurtments to enuble
decommissioning of high-enerygy heuter.

Thermal

/N

performance continues
to improve with improved
heating systems
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Site stories - Kidderminster

Key initiatives to reduce single use plastic from
DC7 across Amazon prepping and Carousel « At Kidderminster our

ethos is to continually

; challenge conventional
. . 2021 (Single use .
. . 2021 (Actual singl i i
:::ﬁ?;'t‘i:\,z:duc“on 2020 (Actual) plastic usage without uge p(la;igotljsl dg e Wlsc:10m. I_Dutnng 202d] /22,
process change) we have intro u.ce a
number of sustainable
Units Bags \T’:?hﬁt Units Bags S\II:?“; Units Bags \T,:?h::t pract:.hcesi LD Gl
Sold | Used 9" sold Used I sold Used 9 coniinue o encourage
(kg) (kg) (k9) colleagues to think
Amazon sustainably, with sighage
Relateq | Bubble-bag 14530 14530 73 19995 19995 | 100 19995 |0 0 and visible reminders
calling out Colart’s
Amazon Poly bag 3702 3,702 29 1984 1984 12 1.084 0 0 sustainability commitment
Related 12mm x 18mm fo people and the planet.
Amazon | Poly b°§’ 17,386 | 17.386 | 17 93,315 93315 |93 93,315 |0 0 Key initiatives in 2021
Related | 6mm x 8mm included the removal of
Carousel almost 1 tonne of plastic
Related Airbag 49,564 | 297,384 | 595 59,005 354,030 | 708 59,005 0 0 packaging (see overleaf).

333,002 174,299 469,324 174,299
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Site stories - Kidderminster

Electric Forklifts Inspiring Every Artist
® Replacement of old eqyuipment with * \We held four sessions in our wdarehouse,
electric forklifts - a more sustuinuble fuel when u locul urtist showed colleugues
choice. This ulso removes the heed for how to creute effects using ucrylic puints.
operutors to lift 18ky yus cylinders. Everyone had u completed puinting ut
Recycling On Site the enq of their se33|on.l We ulso donu’rgd
y . . stock via TFAC UK to artists und educationdl
* Active recycliny, bolstered with a seftings to increuse uccess to materidls.

policy of picking the best-fitting box

instead of those which are closest Charitable Donations

to hand. This helps reduce the We ruised more than £1,000 for locul
footprint of our loyistics operation. cuuses, including £532 from raffles
and sules of discontinued stock. raised and
Walk/Cycle To Work donated
* \We encouruge colleagues to cur share, : since 2021

wulk or cycle when possible und continue
to promote Colart’s cycle-to-work scheme.
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Site stories - Minehead

The label
backing

New warehouse 9
management system e By

recyclable.

In 2021, we rolled out a new warehouse
management system. It is far more

environmentally friendly and has reduced vast
amounts of paperwork across the site, while
providing many other benefits.

3D Printed
fools

We have also
removed
plastic clams
from our face
and body paint
packaging.

Factory efficiency

improved by in-house

3D printed tools

* Optimised goods flow

* Optimised
manufacturing
process
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Sustainability Report 2021-2022

Site stories - Le Mans & Paris Charbonnel

Le Mdns
Manufacturing

Volumes of production have been
genherdlly high and there has been u
cleur focus on sustuinubility. This hus
been driven by chunyginy processes und
componhents; a move to less plastic;

und production of fewer scrups.

We have started u Continuous
Improvement programme with
PROACTION. After a launch in Le Mans
in 2022 this will be extended to dll

our sites, pushiny us to improve every
day - using less to produce more.

We are challenyging ourselves to be
curbon neutral by 2030. Plunhniny
beyins in 2022, including budyeting
und u struteyic technoloygy

review. This reveuls our ambition

for a more sustainable world.

Going green

Le Muns hus continued to shield
colleagues from COVID-19 us far
us possible und this hus led to very
low impact on manufacturing,
volumes und level of service.

CONTENTS

OVERVIEW BUSINESS

In ferms of changes to operdtions for

a more sustainuble upprouch, we

have transferred to d full green enerygy
electricity contruct; sturted using photo-
voltuic instullution for self-yeneruted
electricity; und invested in 7,600 mixers
and u hew fully automatic filling line.
This will reduce power und wuter
conhsumption. We dre reducing plastic in
customer puckayging us far as possible.

Colleague safety

We dre improving sufety, focusing

oh uccident unalysis und prevention
using u diyitul upp - AVERTINONE - that
enhubles colleugues to report risk. This
is reducing uccident totals compuared
to 2020, but we still have more to do.

PEOPLE PLANET

SITE STORIES

We are fully in

line with our 3 P
mantra: People,
Profit and Planet

PLANS & TARGETS

Paris Charbonnel

The home of Colart’s three heritage
brands is u unigque place to serve, inspire,
connhect und celebrute dll artists.

e Conté a Puris, 1795: sketchiny und drawiny

e | efranc Bourygeois, 1720: oil, gouuche,
vinylic, acrylic and watercolour

e Charbonnel, 1862: etching und yilding

In 2022, these brands will reveal “L'Art

et lu Muniére”: creutive know-how

from Paris to the world viu u hew

digital global virtual showroom.

We will share news, uctivities und expertise in
this experientiul place with workshops, training
sessions, Meet-ups und demonstrations.

BACK TO MAP 5]
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Site stories - Paris Charbonnel

Let’s visit Churbonnel

Fabulous The perfect
Note oS home for our three

Notfre Dame,
Paris - world iconic fine-art
oo J brands, engaged

in history and
fransmission

» Conté a Paris 1795: sketching,
drawing, pastel

= _ * Lefranc Bourgeois Paris:
!“Ef ﬁéf Ei'éfii = | 1720 painting

..... _ | + Charbonnel Paris 1862 3pqce Modularity

w2 E

......... g :, etching & gilding

» Central pop-up area, meeting room
ideal for receptions and presentations
* Adaptability of scenography
to suit events and products
* An event every quarter;
scenography aligned with
theme/guest speaker/artist
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Site Stories | Puris Charbonnel

Site stories - Paris Charbonnel

Building brands experience

The Puris home of the 3 herituye
brands of Colurt is u unique pluce
facing Notre Dume to serve, inspire,
connect und celebrute dll urtists. It
itthe sunctuury of 3 pioneer French
brands engayged in accessibility,

Churbonnel mission

Sustainability Report 2021-2022

An opportun“‘y Zero-waste

fo promote

events, upcycling,
material design,
decorative

CreaﬁV“y and  neritage,

savoir-faire and

SUSfGinGbi"fy modernity...

educuation und sustainuble innovation:

e Conté a Paris 1795:
sketching and drawing

» Lefranc Bourgeois 1720: oil,
gouache, vinylic, acrylic,

and watercolor paint colors 18 | == ' . Charbonnel
- A “phygital”

. Chcr_bonnel 18_625 - - =] mission

etching, and gilding | —  Worltrenoned p|qce___
These French brands will reveal ranl j:’“m’im il - 4l efching shop ..o connect brands with
«, I’Art et la Maniére » ie creutivity 3 / ; . T | . Erzr:fhobfr(oj(;lgsrt‘s culture and society
;2:?3f,?gmgiz\z,oc:gmz:gggmHuu| it W - / ¥ - S * An authentic place * Social media & gamification:
showroom planned for 2022, ] L8 - = supporting and inspiring fun facts, demos, photos

all artists globally

* Instant promo & coupons

They will share their hews, activities,
and expertize in this new experientidl
place through workshops, fruining
sessions, PR meet-ups, and demos.

e Ajust in store music and
lighting to occasions
and events

A place to
inspire, connect,
and celebrate

CONTENTS OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES PLANS & TARGETS BACK TO MAP 53



Site Stories | Madrid Sustainability Report 2021-2022

Site stories - Madrid

, Liquitex x Art
NEWTON" Madrid winner,
receiving €1,000
Liquitex x Art Madrid Winsor & Newton x Museo worth of Liquitex

Carmen Thyssen (Malaga) products

We puarticiputed in u contemporary

art fuir bringiny toyether Spunish and A series of Winsor & Newton workshops
international talent in puinting, sculpture, wdus orgunhised in colluboration with the
graphic art, photoyraphy and more for a Museo Curmen Thyssen. Led by onhe of
fresh exhibition of the globul urt scene. our urtists, purticipunts were challenyed

to reproduce exhibited pieces from their
collections with oil and watercolour
techniques using our products.

We supported locul credtivity, including un
awurd of 1,000-worth of Liyuitex products
to an ucrylics artist, We dlso gifted hew

Heuvy Body colours to ull acrylic urtists ut There wus u greut utmosphere inside the
the fuir. The event cutulogue mentioned the museum und surroundiny streets. Muny
brand und feutured the logo on its website, people enjoyed the sessions, ullowiny our

newsletter, press releuse und sociul chunnels.  brands to build relationships with them.

One of a series of Winsor
& Newton workshops

in collaboration with
Museo Carmen Thyssen
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Site Stories | Milun

Site stories

- Milan

The Liquitex "Just Imagine” Artist
Residency wus luunched in [tdly.

It inspired brand storytelling content
und communhnicutions using /hsideart
issues; digitul channels; un open

cull for urtists; a two-week puid-for
residency in Rome for fwo emerging
artists; und d final Gullery exhibition.

Artists were invited to experiment with
ucrylic puint for muximum expressive
potentiul, und two winhers were selected
from more thun 100 purticipunts.

Damiano Colombi

Puinter, reseurcher und creutive
investigutor Dumiano graduated from the
Acudemy of Fine Arts in Venice, where his
interest in abstraction, form synthesis and
tfechnicul experimentution emeryged.

During his Liguitex residency he
further explored experimentation with
acrylic through'a series of technigues
executed on lurge format cunvuses.

CONTENTS OVERVIEW BUSINESS

His works demonstrute the versutility
of ucrylics, testiny different viscosities
and demonstrating the rahge of
opucities, franspurencies und
vuriety of effects mude possible

with acrylic colour and mediumes.

“l use acrylic in all its forms: liquid

in horizontal work on the ground,
paste for structural interventions and
transparent glazes in wall work. | prefer
it because of its versatility and the
speed with which it allows me to work.
My research is a pressing dialogue
with the properties of acrylics.”

PEOPLE PLANET SITE STORIES

PLANS & TARGETS

Sustainability Report 2021-2022
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Site stories - Milan

The Liguitex “Just Imagine” Artist Residency
wds [aunched in [taly for the first time ever.

Eva Chiara Trevisan

Pdinter, colour ulchemist und creator Eva’s
artistic journey begun with drawing us u
child. She luter uttended urt school where
she discovered the weight, dimension

and character of colour. She graduuted
from the Academy of Fine Arts in Venice.

Duriny her Liguitex residency, Evu
explored the independence of ucrylic
colour, exploring its potentidl.

“In my artistic research | am trying to
remove the support from painting:
the frame, the canvas, the paper.
Anything on which it can lie down
and never come off again.”

“In my artistic research | am trying to
remove the support from painting:
the frame, the canvas, the paper.
Anything on which it can lie down
and never come off again.”
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Site stories - Northern Europe

Happy birthday! Thousaunds of children in the Netherlands
cunnot ufford to celebrate their birthday. Stichting Jarige
Job helps by giving them a dift - this yeur we donated

more than 500 Lefranc Bourgeois Enfant kits for the boxes.

Office space

We closed our Swedish office und reduced
office spuce in the Netherlands by

60%, resulting in more thun 70% energy
suving und other udvuntuyes shured
services briny. We ulso recycled more
than 200ky of hardware in downhsizing.
Funds were donuted to the WWF.

Cars

We reduced our corporate car fleet
by 7%. switching to more sustuinable
options: electric, hybrid und Ad-Blue
vehicles. Corporute mileuye declined
by 13% in 2021 compured to 2019.

Home office

We infroduced u hew hybrid working model
- 40% office, 60% home - which hus reduced
fravel while improving employee wellbeiny.

CONTENTS OVERVIEW

BUSINESS

Travel

In 2021, uccommodution und travel costs
were reduced by 19% compured to 2019.

Online marketing

There hus been u 40% increuse in online
murketing uctivities vs. in-store uctivation,
including influencer purtnerships und
offering dedicuted sets. Reuch hus doubled.

“Welldoing”

In Germuny, we supported u food camp

for people flooded out of their homes und
workers cleuning up the region. This included
time off work for colleagues to ussist.

PEOPLE PLANET SITE STORIES

19%

reduction in

Sustainability Report 2021-2022

accomodation and
fravel costs vs. 2019

@
7%

reduction in

the number
of corporate
cars in 2021

PLANS & TARGETS

40%

increase of online
marketing activites
vs. in store activation

BACK TO MAP

57



Site Stories | Piscutaway Sustainability Report 2021-2022

Site stories - Piscataway

First GivHero campaign
sees employees walk

70/ 14 million steps and raised
(o

$2,000

expense as a share
of sales = 7% (down for the Foodbank of NJ.

from more than 10%)

reduction in
lost hours

Stopped use of plastic
pillow packs in DC4.

Year-end inventory

of W&N Markers
donated to NYC
schools vs going
to land fill.

accuracy reached
more than 97% (no Pl.)
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Site stories - Tianjin

Colart Chind is making greut proygress with digitdl
fransformation, greutly reducing puper usuge.

Feb

May

Colurt Chinu’s online employee Employee file und CTAM Think Tunk project Travel booking platform HCM uttendunce system
communhnicution platform launched, compuny licence/ e-diyitul upyrade - ideu and expenses unalysis und upp switches from
using WeCom. It is more convenient certificute OA collection und instunt system rolls out. puper to online.

for dll employees, especiully munuygement rewurd scheme linking to

shop floor workers. It gives access system goes live. WeCom und Guunuitony

to CTAM unhouncements, point system luunches.

heulth dutu submissions, und
vurious other upplicutions.

2021 Wellbeing @ CTAM

Workplace facilities upgrade

— March August October November —
Newly decoruted fuctory Improved windows Newly decoruted Repuinted externul walls Improved floors of murker
employee dressing of murker pen reception und of building adjacent to fen assembly workshop.

room up und running. ussembly workshop. meeting room. roud, und intfernal walls
~ of ull fuctory workshops.
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Site Stories | Tiunjin

Site stories

Wellbeiny culendur uctivities have tuken
place throughout the calenduar, including:

* Green lifestyle lecture

® Leduther product DIY

® Gume Duy

® Drylund curliny

o.Other initiatives included:

® China EAP — Our Duxin service
went live, including 24-hour hotline
and online consultation

® Supplementury medicul
insurance for ull colleuyues

Audit renewudls in 2021 included
SMETA; ISO 9001, ISO14001 und
ISO 45001; Civilized Unit Title.

Biocide Package Reformulation -

To comply with updated biocide
classificutions in the EU, und achieve
sustainable development of products,
we worked with the UK Reguldtory
Affairs Depuarttent fo repluce

and udjust biocides used in CTAM
existing products including:

® Cotmaun Water Colour

* Winsor & Newton Wauter
Colour und Acrylics

e T-Keyu Water Colour
® Liyuitex Acrylics Vulspur Acrylics
e Studio Acrylics

® Louvre Acrylics

CONTENTS OVERVIEW

BUSINESS

- Tianjin

Continuous improvements
have been driven by the
CTAM think tank project

Since the upyrading of the project in
2021, the totul hnumber of proposuls in

2021 is 84; 2.5 times thut of the previous
yeur. Over 100 colleugues paurticiputed

in implementing the proposuls, revedling
employees in dll positions are contributing
to operdtiondl improvements.

Our top five proposals are:

* Optimise puckaging to improve
efficiency und suving cost

® Effective reuse of scrap
inventory to recover losses

* Improve equipment and facilities to
boost sufety, efficiency und uccuracy.

® Chunyge to RPET vucform - 38
vacforms will be sourced this way
to comply with EU regulations.

¢ | ubelliny project to updute puckuyes
with information regurding Biocide
und TiO2 - compliunt und more
sustainuble. Around 530 items in CTAM
will chanhyge throughout 2021/22.

PEOPLE PLANET SITE STORIES

Facilities are getting a
green upgrade
* |nstulled two hew exhuust funs, uctivating

curbon ubsorption for brush glue to reduce
VOC dischurge und muke workshops sufer.

Sustainability Report 2021-2022

* Implemented electric pullet lift trucks
in the colour-mukiny workshop,
replacing munual transfer,

® Our hew uir compressor project with
frequency conversion control mode
cun suve uround 30% of eneryy und
reduce CO2 compured to the old unit.

May

w March

Contributed to
Jialing community
labour unioh activity.

Art workshop for
autistic younysters
with Shunyhui Sohy
Qiny Liny foundution.

>

“Love Proyrumme” delivered
to poor fumilies of LongHuu
county, in purthership with
Tiunjin Pure Commonweul,

Discontinued art products
und books were donhuted
to a charity buzaar for
poverty-stricken ureus,

Cuaring und muking
dumplinys for elderly
people ut Hongtuileer
nursing home.

August September

Helped to enhunce
environment ut Jiuling
community ureu.

Purticiputed in online
charity cumpuign Tencent
- Together for Good.

November

October

Acrylic colour sponsor of Tiununmen
Syuure large puper sculpture, helping to
raise funds for children’s hedlth projects.

Supported wall puinting at Xingyou
Autism Centre with ucrylic product, in
cohjunction with Careleun chuairity.
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Site Stories | Shunghuai

Site stories - Shanghai

At our Shanghdi site, they’ve worked on
the followinyg sustainability initiatives:

Products

* Replaced vacform

R ) The Fine Art
* Finished barcode Co"ec"ve

transition projects,
involving 958 SKUs. * Organised regular online

training courses to support
customers (160+ people).

e Successful lectures at
top academies.

* TFAC’s lectures on Winsor &
Newton oil and mediums
in a major art academy,
attracting a large audience
of students and teachers.

CONTENTS OVERVIEW BUSINESS PEOPLE PLANET SITE STORIES
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Digitalization &
Ecommerce

* Increased total social followers
of brand to over 359,000.

* Ran a water activation
campaign to inspire consumers
and create a WC atmosphere.

* Water book drifting campaign
invited 21 artists nationwide
which in turn, Added 2,000
followers, with 120m reach
and 170,000 engagement.

* December activities also
encouraged creative
professionals to customise a 2022
calendar with their own work.
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Plans &
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In 2021, we begun our sustainability packaging
journey - from roll-out of puckuying guidelines
fo projects taurgeting unnecessury puckuyging.

The materidlity ussessment conducted in
2021, concluded puckaging was d key
muteridl issue, but ulso un opportunity.

Off the buck of this, we improved our
shipping materidls e.g. chanyging to
puper tupe uand replucing plastic
uddress lubels with puper.

We've been uble to use Sedex — our
supply chuin transparency tool, to
see the full value of the supply chain
and areds we cun improve in.

Scope 3 is u key focus for 2022, us we
uim to understund these emissions
before implementing u struteyy. Purt of
this will include the “Top 40 Project” und
cupturing business travel outcomes.

We remain FSC accredited with 80% of our
wood and paper products FSC certified,
we dre working to ensure all of

our wood und puper products

dre responsibly sourced.

SITE STORIES PLANS & TARGETS

Our brand pluns how incorporute
sustainability throughout NPD, with
sustuinubility ussessed ut every
step. Colart brands will continue to
consider whut sustainability meuns
to them, dlighing with the gouls and
umbitions of the wider business.

Some of our products were formuluted
more than a century ago, and it

is difficult to find un alternative,
sustuinuble solution. But our inhovution
progrumme will ensure we stay ubreust
of developments to improve the
sustainubility of our product portfolio.

End of life remains u chullenge. However,
we conhtinue to investigate solutions

to help us improve this areu, We are
exumining root causes to understand if
our primary product puckuyging cun be
chunyged, und the impuct of doiny so.
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Plans & Targets

Social
impact

(Target 5000ppm)
2022 - 3500ppm
2023 - 4000ppm
2024 - 4500ppm
2025 - 5000ppm

CONTENTS OVERVIEW

Sickness

(<3%)
2022 - 3%
2023 - 3%
2024 - 3%
2025 - 3%

BUSINESS

PEOPLE

PLANET

Accidents

(Target Industrial
Accidents 0)

2022 - 0 Accidents
2023 - 0 Accidents
2024 - 0 Accidents
2025 - 0 Accidents

SITE STORIES PLANS & TARGETS

Reduce
Co2
emissions

(Target -5% YOY)

2022 --5%
2023 --5%
2024 --5%
2025--5%

Renewable

energy

Percentage of all
purchased electricity
from renewable sources

2022 - 30%
2023 - 35%
2024 - 40%
2025 -45%

Sustainability Report 2021-2022
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Plans & Targets

Water
reduction

(Target -1%)
2022-1%
2023 -2%
2024 -2%
2025-2%
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