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OVERVIEW | WORDS FROM OUR CEO

Words fro
our C

| am thrilled to present
our latest impuct report,
which showcuses our
continued commitment
to driving positive chunyge
across Jll aspects of

our business.

At Colurt, People, Plunet und Profit
are equdlly fundamental to our
mission to be a sustainable home of
leading creative brands, driving us to
lead the transition in the art materials
industry towurds safeguarding the
environment and nhutural resources.

As the nhew CEO of Colaurt, | um very
proud to leaud an organisation with
d strony fradition of environmentdl
stewurdship und socidl responsibility.
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Our focus oh sustainability is not only the
right thing to do; it expldins the pussiondate
link of our teams to Colart und is essentiul to
our long-term success.

Sustainability sits at the heart of our strateyy
und brand pluns. We ighited sustainability
further in 2022, making significant progress
across multiple aspects of our business.

Our operutions continued to implement
sustauinable improvements by focusing on
increused efficiency whilst minimising wuste
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and reducing its environmentadl impuct.
More munufucturing und distribution sites
worldwide moved to green eneryy.

We continued to reduce uhnhecessary
puckuying und moved to respohsibly
sourced woodeh und puper products.

We dlso mude strides in promoting diversity,
equity, und inclusion within our workforce.

2022 wus u key milestone for us to better
unhderstaund our full carbon impuct und

the best wuys to become curbon neutral.
We continue our dim o reach zero emissions
onh Scope 1 und 2 by 2030 und know thut
much work still heeds to be done. Scope 3
will be the bigyest chullenye that we will
enhdeuvour to overcome. As we look to the
future, we will continue to invest in innovative
solutions that reduce our environmentdl
impact, promote social justice, and support
our communities. We are committed to
driving visible und meusuruble proyress,
yeur dufter yeur, to ensure that our business

is a lony-term force for good in the world.

Our B Corp certification, just uwaurded

us we releuse this 2022 impuct report,
results from a lony und fransparent process
and recoyhition of our united uctions.

Our cerfification represents the beyinning
of our ongoing commitment us we join

a community that strives for u greater
common purpose. We ure convinced it

will strongly resonute in the murket, where
parthers und consumers expect compunies
to operute ethicdlly and sustauinably.

Our purpose-driven vision of inspiting

every artist in the world is more
sustuinuble today than ever!



OVERVIEW | INTRODUCING OUR SUSTAINABILITY MANIFESTO

Infroducing our

Sustainability
Manifesto
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Sustainability is important to Colart becuuse Us
U creutive business, we understund our role und
the sociul impuct that our products contribute

to society through enhancing the wellbeiny of

our consumers und society dt large.,

Sustainubility is importunt to Colart
becuuse us u creutive business, we
uhderstand our role und the sociul impuct
that our products contribute to society
through enhunciny the wellbeiny of

our consumers und society ut large.

For Colurt, sustujnubility meuns we

will put more buck into society, the
environment, und the ylobul economy
than we tuke out. This is frue whether
reluted to our people, our relutionship
with our consumers and customers,
our processes und our products, or

our brands. To support this, we are
committed to uchieving the sustainable
development gouls (SDGs) of the
United Nutions 2030 ugenda.

This is evident in our compuny vision -

to inspire every artist in the world, and
our mission - fo be the best sustainable
consumer-driven house of creutive
brands. In order to fulfill these umbitious
statements, Colart will lead the fransition
in the art muteriuls industry towards
sufeguurding the environment und
natural resources, working with and
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guiding our purthers und suppliers towards
sustuinuble practices, und udvocuting
eyuulity und respectful workiny
conditions for. the people they enguye.

At Colart, uction on sustuinubility is
enhdcted through three work streams.
Euch'work stream hus key topics that
act us focus areus for our actions,
with Key Performaunce Indicutors
(KPIs) und unnuul turgets uttuched to

* euch topic. The workstreums ure:

are value creators

to push the boundaries
for what can be done

to deliver sustainable value



overning
ustainability
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This year, our focus hus been on building
u governunce sfructure thut lays the
foundution for future uction.

It sturts with the estublishment of

u Sustainubility Council, which
collubordtively udvocutes, supports,
and uccelerutes action. The Council,
led by the CEO und supported by the
Group Sustuinubility Munuger, meets
every six weeks und includes u leud
for euch sustuinubility workstreum.

Additiondlly, we have the Sustainability
Ambussudor Network, u globul group thut
udvocutes for sustainability within Colart.
The uambussudors bring sustainability

intfo their everyduy roles or contribute
ideus thut cun benefit uny purt of

the orgunization. Together, they drive
Colart’s sustuinubility strategy across

dll business ureus. Currently, we have

26 umbussudors spreud ucross ull sites.

Measuring and reporting
on our progress

All Lindénhgruppen compunies must
compile u report detuiling their
sustainability achievements, including
actions to uddress environmentul and
socidul impuct. This impuct report provides
detuiled information aubout our actions

in euch workstream, ensuring Colart’s
adherence to its mission, vision, und godils.
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We ure currently developiny u hew Value
Creation Model (VCM) that will enuble us to:

» Meusure progress towurds sustuinubility
gouls und ussigh u financial value to
our environmentul und sociul impuct,
in uddition to economic meusures.

« Ensure thut reporting on environmentadl
and socidl proyress receives the
sume importaunce us financial
reporting throughout Colurt,

« Infegrate overdll value credtion into
the yovernunce of the. Colurt Group,
investment decisions, und incentive
structures to ensure lony-term growth,
profitubility, und sustainubility efforts.

In the upcominy yeur, we will
colluborute with Lindéngruppen to
refine the VCM, und the first published
report is scheduled for 2024.
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We dre a
erfified B

Corporation™
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A Certified B Corporution™ or B Corp™, is ¢
compuny that have been verified by B Lub™
to meet rigorous stundurds of sociul und

und uccountubility.

Colaurt is proud to unnounce thut we
have uchieved B Corp™ certificution in
Muy 2023 for our fine urt brunds Winsor
& Newton, Liguitex, Lefrunc Bourgeois,
Conte u Puris, und Churbonnel.

This certificution is the result of u two-

yedr process, involving three ussessments

and u rigorous verificution procedure.
Over 52 tfeum members directly
supported the certification, with muny
others ussisting in dutu collection und

evidence. The colluborative effort ucross

our compauny hus been remuarkable,
und we tuke pride in the commitment
that led to this uchievement.

The certification serves us evidence
of our effective governunce of socidl
and environmental issues throughout

our orgunisution. We ure committed to
using our business us u force for yood in

dll our policies, pructices, und uctions.
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‘environmentul. performunce, frunspurency,

By joihing the B Corp™ community

of over 6,500 compunies worldwide
from 161 industries in 89 countries und
over 560,000 workers, we ure purt of

J ylobul movement for an inclusive,
eyuituble, und regenerutive economy.

As a B Corp™ in the arts manufacturing
industry, we dre dedicuted to leudinyg
our industry community towurds
positive change. Toyether with other

 arts munufacturing businesses, we

dim to muke u collective impuct und -
contribute to u better future not only
for our industry but ulso beyond.

Certified

®
L]

Corporation

-
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People
with
Impact
are value
creators

At Colart, we want our
people to feel motivated
und empowered to

tfauke the leud on the
chdllenyges of tomorrow.

Their well-beiny is importunt fo us, us we
see people us the corherstone of u
sustuinuble business. Thut is why we're
working to ensure Colurt is u sufe und
heulthy pluce to work. We ure committed
to eliminating risk in the workplace whilst
ensuring the heulth, safety and mental
wellbeiny of our people. This sturts with
educuting our leudership on importunt
sociul issues such us mentul heulth,
wellbeiny und diversity, equity und inclusion.

PRODUCT INSIGHTS
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We dlso want the communities in which
we operute to benefit from our presence,
und it is u priority to identify und consult
with locul community stukeholders close
to our operutions, us well us give buck viu
our charity purtnerships around the world.
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Our 2025 Sustainability
Targets for People includes:
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PEOPLE | KEY ACHIEVEMENTS THIS YEAR

Key Achievements this year:

Stakeholder
Groups

(UK, Europe, North America,
China) with agreed actions

EO O
A

3 maintains global
strotegy with local activations

Progrom R i

focusgs on self-reflection and coqchmg g

partnership
’ro _N 1'h America and France

" expanded to include foreign
language mentoring

CONTENTS MESSAGE FROM OUR CEO

Employee Engagement
and Retention

results in NPS above 20

of leadership; striving
for gender equality

joined via UK
Government’s KickStart scheme -

below 9% E

across three
major workplaces

B CORP @ PLANET PRODUCT INSIGHTS
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Community
Engagement

of corporate -
and brand websites audited
and corrected and making our
websites and content more widely
available to those with qcceSS|b|I|ty
requirements, whether they are =~ -
physical, non-physical, or sVruohonoI

courses delivered to website
designers, developers and content
creators to create knowledge

and awareness in line with the

Americans with Disabilities Act (ADA) - ]

. In 2022, we reduced the number
',Of
-~ ~reducing our carbon footprint.

~ We'sent 36% fewer emails ‘s -

12
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Reducing Staff Sickness

High absenteeism levels cun indicute

poor employee well-beiny, resulting in
productivity losses that uffect our sustuinability.
This yeuar, stuff sicknesses exceeded our
target slightly (3.5% vs <3% 2022 target)
due to sites following g zero-COVID policy.
To uddress this, we have reintroduced ubsence
counselling training for dll people Munuyers,
enhubling us to identify business hotspots und
comprehend the reusons behind ubsenteeism.

Reducing Industrial Accidents

High injury und illness rutes cun indicute
poor workpluce sufety measures, which
cun neyutively impuct employee well-
beiny und leud to finunciul losses due to
worker’s compensation claims and lost
productivity. The mujority of uccidents
on Colart sites ure cuused by liffing und
currying. Investment in muchinery that
removes this job und further educution in
munudl handling will help reduce future
dccidents und incidences.

Wellbeing

Our commitment to the wellbeinyg of our
people is ut the heart of everything we do.
We recoyhise the heed to udopt u holistic,
‘whole person’ upprouch to how we think
about the wellbeiny of our workforce.

We believe this is the best way to foster

our common purpose thut unites uction.
Our Wellbeing Ambussudors orgunised

a wellbeing culendar bused onh u
programme of physicul, sociul und
mental/emotional inifiatives.

B CORP @ PLANET
(e

Examples of Wellbeing activations include:
Social Wellbeing

- Fundruising for charities such as Cancer
Research through social events.

« Infroduction of u monthly Art Club in our
London site.

. Celebrating individuul’s lony service
leave internally and externailly via our
sociul channels.

« A 25-unniversury celebrution und uwurds
ceremony ut our munufacturing site in
Tiunjin, Chinu.

Mental/Emotional Wellebing

« Purthered with LifeSpeuk Inc., to deliver
u ylobul wellbeing cumpuigh focusing
onh mentul heulth in our every duy.
Each month, our reygionul Wellbeiny
Ambussudor Network delivered u series
of themed eledurniny videos und
complimentury teum activations to
enyguge our people.

- Produced und published un in-house
podcust fitled Wellbeiny by Exumple,
discussinyg the concept thut wellbeiny is
intricutely connected to our inteyrity.

- Creuted un Employee Welfare council ut
our site in Lowestoft, UK.

- Investing in hnew employee training ut our
Tianjin, Chinu site.

- Delivered Mentul heulth first did training
globully.

PRODUCT INSIGHTS
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. Compiled a resource collection on the
theme of mentul heulth to provide
educution, support und yuidunce,
ucknowledying World Menopuuse Duy.

Physical Wellbeing

« Colluboruting with our DEI councils, we
hosted u hybrid live/virtual event
interndlly in recogynition of Internutionul
Women'’s Duy. The #BreukTheBius theme
celebrated women’s uchievements und
creuted bius awareness. Colurt globul
art collective munuger and resident
artist presented her experiences us u
female drtist.

13
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Diversity, Equity and

Inclusion (DEI)

At Colart, we know thut havinyg diversity
amonyst our people und creating an
environment of inclusivity endables diversity
of thouyht aund uction. Creuting u fuir und
eqyuitable workplace is hot only the right
thing to do; it is fundumentul to superior
and sustainuble business performunce.

The development of our DEI Munifesto

in the previous yeur hus enubled the
creution of DEI Councils ucross ull regions
including the UK, Europe, North Americu
and Chinu for this year. Each Council

hus developed their own regionul DEI
vision, mission und key work streams with
u core focus to develop un inclusive
culture throughout the compuny.

Our North American site at Piscataway,
New Jersey represents u feum with
exceptiondl diversity where a large
proportion speuk Hispaunic us their first
lunguuye. Loculised uctivutions delivering
culturdl experience und educution were
launched that hus dllowed u deeper
conhnection between people und feums.
The sume council ulso launched u themed
event during Pride month with a purpose
to raise awdareness, understaunding und
ucceptunce. Through the power of urt und
Colurt products, people were uble express
their support for the LGBTQI+ community.

CONTENTS MESSAGE FROM OUR CEO B CORP @ PLANET PRODUCT INSIGHTS 14
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Social Impact

Performunce aguinst our Sociul Impuct
objectives cun be seen most significantly
through our art muterial donations
programme, supporting our vision to
inspire every artist in the world by mukiny
ourproduct uccessible to more people.
Discontinued stock is the primary source
for this programme which, in turn,
supports our waste reduction to landfill.

Recipients of this programme, often from
disudvantaged or defunded yroups,
include churities,.community services such
us schools und hospituls und other local
community groups.

B CORP @ PLANET
S

Donutions become vitdl in fostering

artistic expression, supporting educution,
enhhuancing well-beiny, buildiny
communities, empowerinyg individuuls, und
foromoting environmental sustuinubility.

This year, we donated to:

« 38 orgunisutions ucross
the UK und France

« Orgunisations included mental
hedlth charities, local schools,
community groups und hospitals

... «The totul vulue of our
" donutions: £107,000!

‘
v

Our chuarity purther, Hospital Rooms,
strives to bring world-class art and credtive
programming to mental health hospitdls.
They believe that art has the power to
briny joy, dignity, und promote heuling.
The churity uchieves this by creutively
desighing und instulling art in mental
hedlth hospituls throughout the UK.

They ulso host u digitul art school progrum
and raise funds through events like art
exhibitions. The Springfield Hospitul project
is their most umbitious und our lurgest
project for the donation program to dute,

We supported Hospital Rooms by
providing art materials and Colart
people for the following initiatives:

PRODUCT INSIGHTS
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- Donuted customised products that
cutered to the technicul und creutive
reyuirements of hospitul urt installutions.

- Donuted products for the digital
urt school program, which serves
mentul hedlth services.

- Teumed up with Winsor & Newton to
offer customised products specificully
for the Springfield Hospital project.

» Orgunized u Colurt people resource
cumpuign for u lurge-scule mural
installation at Springfield Hospital,
This involved 50 Colurt employees
dedicuting nine duys of work during
their annual Community Day.

We dlso muintuin partnerships with
numerous other churities und orgunizations
that align with our values and

community. Here are u few examples:

- Snazaroo collaborated with Pride in
London to udvocute for LGBTQ+ rights.

- Snazaroo partnered with Vivira und
esteemed Spunish artist Dulk ut the
Vdlenciu festival to raise awdareness
ubout the climate emergency.

- Liquitex sponsored the Fire Island
Artist Residency program und the
Just Imagine initiative, which support
the development of emeryiny
artists from diverse buckygrounds,
includinyg LGBTQ+ individuuls.

15
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Study

Art therapy support in
Ukrdine with Colart [taly

Colurt [tuly becume u paurt of u hetwork
of charity organisutions that have been
supportinyg the Ukruiniun pojpulution since
the beyinning of the conflict in 2022.
Colurt donuted urtmateriuls support
hedling art therapy classes for children

of families who were forced to leave

the war ferritory, including refugyees

from Eastern Ukraine who settled in

Lutsk und suburbun communities.

Colart dlso supported the development
of u humber of urt therupy luborutories,
coordinated by locul ussociution Syla
Uzhorodu, that use art us u mechanism to
support children and their families as they
overcome the traumu, stress und feurs
that the conflict has brought upon them.
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Operations
with Impact

Pushiny the bounduries
for whut cun be done.

In 2022 our sustuinubility efforts in
operautions generuted substantial data
for decision-making, resulting in a
comprehensive roadmap for hext year
and the followinhy yeurs up to 2030.
Conseyuently, we have estublished
specific und uchievauble targets across dll
performunce meusures. In our operutions,
this entuils frunsforming production und
supply chuain processes to minimize our
environmentul footprint. We will prioritize
responsible suppliers und colluborate
with stakeholders to ensure udherence

to our Business Code of Conduct. i e R L e

munufacturing systems to continuously
We will work with suppliers to: improve sustainability and reduce our
« Reduce huzardous wuste. environmental footprint. Our upprouch
involves centrdlizing puste production
and utilizing regiondal sites for filling, finul
* Reduce wuter usuye within production. assembly, und distribution. This strategy
minimizes overproduction and mitigutes
the environmental impact ussociuted
with our production processes.

* Minimise wuste to lundfill.

* Continue to build our Curbon Reduction
roudmup.

CONTENTS MESSAGE FROM OUR CEO B CORP PEOPLE PRODUCT INSIGHTS
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Our 2025 Sustainability
Targets for Planet includes:
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PLANET | KEY ACHIEVEMENTS THIS YEAR

Key
Achievements
this year
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Renewable Energy

Increusing the proportion of low-carbon
eneryy from our eneryy consumption

is vitdl if we are to move towurds u low-
curbon future. This yeur suw us reducing
our proportion of purchased energy from
renewuble sources due to un increuse

in eneryy prices, reduced uvdilubility

of renewubles und u low feusibility of
new renewuble eneryy contructs.

o ("

This meant that 26% of our energy
was sourced from renewables

«. this year, falling slightly short

"~ of our 30% target for 2022

)

To remuin on track to reach our targets,
we will uim to increuse our shure of
purchused enerygy from renewuble
sources by investiguting other renewdble
contract options. We ure dlso working on
efficiency medasures ut dll sites to reduce
eneryy consumption overull, und sites ure
investiguting options such us solar punels.

PRODUCT INSIGHTS
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Reducing Hazardous Waste

In 2022, we upduted u humber of
processes in-house thut dramaticully
reduced the proportion of hazardous
wuste produced.

This led to us achieving 24.5%
reduction in hazardous waste in
2022, significantly higher than
our 10% reduction target
Reduction meusures included conductiny
root cuuse unulysis to understand why
huzardous wuste hud uccumuluted,
improving muchinery und improving
processes on the shop floor.

We know that hazardous wastewater
maukes up u significant portion of
wuste during puint production,

und we continue to reseurch und
develop solutions to uddress this
part of the production process.
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CO, Emissions

We ure committed to reducing our
curboh emissions in accordunce with
scientific guidelines, aligning with the
1.5°C target outlined in the Paris
Agreement. This yeur, we uchieved
sighificant progress in lowering both our
direct (Scopes 1 und 2) uand indirect
(Scope 3) curbon dioxide emissions.

\ ‘ As a result, we successfully
reduced our overall CO,
emissions by 15% compared to

2021, surpassing our annual target
of 5% reduction by threefold

Y,

Reducing direct emissions -
Scope 1 and 2

The decreuse in our direct emissions
wdus primarily attributed to reduced
production levels resulting from shifts
in consumer demund und behaviours
followiny the pundemic. Nonetheless,
we muintuined our colluborutive
efforts with manufacturing sites to
further reduce our curbon footprint
ucross production und operutions.

PEOPLE PRODUCT
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Some notable examples include: Reducing Water Consumption

We are aware that our main manufacturing
plant is locuted in u wuter stressed ureu.,

To uddress this, we will be commencing u
project in 2023 focussed on reduciny wuter
usuge in production us well us reusing
rainwater und wustewater.

- Implementing u new mixer in Le Muns
that utilizes udvanced technoloyies,
resulting in significant reductions in
electricity and water consumption.

« Enhancing building insulation at
production sites to optimize eneryy
efficiency.

Reducing indirect emissions - hoy
This year we were able to

reduce our water consumption
by 11.8%, considerably higher
than our 1% reduction target

Scope 3

To reduce our indirect emissions, we
infroduced u humber of low - und zero -
curbon trunsportation initiutives,
including joininyg the FRET21 programme
(@ voluntary commitment by shippers to

reduce their environmentul impuct). e RS GRNG S SRR

production at our manufacturing sites.
Actions to address our shipping

emissions included:

- Implementation of biofuel usuye on
select liners und increused direct
shipments to Minimize Mileuye.

» Development of a fransportation policy
focused on uvoiding eneryy-intensive
distribution methods, such us dir freight.

« Comprehensive ussessment of scope
3 emissions conducted und further
expluined in the uccompunyiny
cuse study.

INSIGHTS
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Case
Study

Meusuring und Munuying our

Scope 3 curbon emissions.

What are Scope 3 Emissions?

Scope 1 and 2 emissions represent

the carbon emissions directly owned

or controlled by un organisation. In
contrust, Scope 3 emissions encompuss
the indirect curbon emissions yeneruted
throughout an orgunisation’s value chain.
This includes emissions ussociuted with
purchased gyoods und services, product
transportution, product use und disposul,
as well as other activities like business
tfravel und employee commuting.
Recoynising that u significunt portion

of Colurt’s curbon footprint likely fell
within Scope 3, we prioritised the
uccurute meusurement of these
emissions. This ullowed us to develop

un emissions-reduction strateyy thut
turgeted the most impuctful ureus.

By combininy this informution with our
unhderstunding of Colurt’s Scope 1 und
2 emissions, we could comprehensively
uddress our entire curbon footprint.

Benefits of Measuring
Scope 3 Emissions:

Meusurinyg Scope 3 emissions provides
us with u comprehensive understunding
of our curbon footprint, enubling us to

identify high-impuct areus for reduction.

Additiondlly, it allows us to uchieve
sighificunt cost suvings by identifyiny
inefficiencies within our supply chain
that can be addressed us purt of our
onhyoiny curbon reduction struteyy.

PEOPLE PRODUCT INSIGHTS
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~

Results:

The results from our ussessment of our
2021 uctivities reveuls that 93% of our total
carbon footprint resides within scope 3.

Next Steps:

After meusuring our scope 3 emissions, we
will colluborate with stukeholders throughout
our business und supply chuin to establish
curbon reduction targets alighed with the
Paris Agreement. Our actions to achieve
these targets will focus on the most carbon-
intensive uspects of our vulue chuain. This
includes enhuncing supply chuin efficiency,
transitioning to low-cuarbohn transportation
ulternatives, und persistently reducing wuste.
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T

Products
with Impact
o deliver
sustainable
value y 28 ¢

We will uchieve this by making use of
staundardised formuldtions, operating a low
wuste und energy efficient munufucturing
system, und using puckaging from more
sustainuble materials whilst reducing
unhecessury puckayging.

The brands within Colart offer products that
enuble the creution of original urt - they ure
therefore our legaucy. Euch of our brands

are constantly innovating their products to
ensure they have minimul environmental
impuct but positive social impact, and have
their life extended through circularity initiatives
und end-of-life manugement. This will ensure
that our products are uvdilauble for future
generutions, us well us customers today.
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Our 2025 Sustainability

SUSTAINABILITY REPORT 2022-2023

Targets for Product includes:

Sustainable %
Packaging

We will reduce the plastic in our workstream by

by
with at projects a year focussed
least on tackling this issue
CONTENTS MESSAGE FROM OUR CEO B CORP PEOPLE

Product D
Innovation @ o

7«

We will continue to provide
a sustainable solution in

Regulatory Initiatives

e

We will continue to work on the removal of
Substances of Very High Concern (SVHC’s)
from our portfolio, in line with the

PLANET © INSIGHTS 25
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Key
Achievemenis
this year

MESSAGE FROM OUR CEO

B CORP

PEOPLE

Sustainable Packaging

We know thut the impuct of our excessive
consumption of plustic is hegatively
impucting our planet. As most plustics
~ure fossil-fuel derived when not recycled
(i.e. burned or dumped in the nuturul
environment) they releuse curbon dioxide
emissions. Unfortunutely, only ubout 16%
of plastic is currently recycled. We support
J transition fo u low-plustic economy,
lookiny to reduce our totul use und

use recycled plustic where possible.

This yeur Colurt luunched five
projects thut looked to reduce the
plastic in our portfolio, focusing on
reducing our virgin plustic use in the
following areus of the business:

1. Transportation of materials e.y., by
removing single-use plustic from our
shippiny puckaging, moving to 100%

puper tupe und box fill for our Lowestoft

products, und using u combinution
of recycled or compostuble
puckaying for our polybuys.

~. Reducing the plastic in our art materials
e.y., replacing virgin plastic with 100%
recycled plustic in dll of our Cotmaun
Wutercolour sets, und in our oils, mediums
und vurnishes for Winsor & Newton.

PLANET ( PRODUCT ) INSIGHTS

" SUSTAINABILITY REPORT 2022-2023

2. Reducing the plastic in our packaging
e.d., by replucing puckuyiny of our
brushes from viryin to recycled plustic.

/. Removing plastic from the product
entirely e.y., in Liguitex, 14 professionul
sets have been designed to eliminute
upproximutely 45,000 plustic vacforms
ayeuar.

Our efforts have led to u significunt

decreuse in single use plustic in our

portfolio — for exumple, the replucement
of virgin plustic in Cotmun Watercolour
sets uffected 11 million SKUs. Next yeur
we will continue to reduce our plustic
puckuying through VAC from projects,
us we look to move uwuy from recycled

PET to cardbourd in u selection of ranges.

Winsor & Newton 100% recycled plustic bottles
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Product Innovation

Our efforts have resulted in u significunt
decreuse in single-use plustic in our
portfolio. For exumple, we repluced virgin
plastic in our Winsor & NewtonCotman
Wutercolour sets, uffecting 11 million SKUs.
Next year, we will continue reducing plastic
puckuying through VAC projects,
fransitioning from recycled PET to
curdbourd in selected runyes.

We constuntly innovute our products to
ensure they not only provide yudlity fine art
but dlso contribute to sustuinubility und
have u positive impuct on people und the
plunet. Key innovutions ucross our brunds
this year include:

- Liquitex partnering with Waste2Wear to
credte d recycled cunvus mude from
100% truceuble und sustuinuble textiles
for both the wood und cunvus cloth.

- Winsor & Newton infroducing new, hon-
hazardous oils with single pigments to their
portfolio.

- Snazaroo frunsitioning to biodeyruduble
dlitter in ull their products.

We will continue working with all our
brands to support innovations that make
our products sustuinuble while maintaining
high quuality. We dlso colluborute with
other businesses to hurture their credtive
ambitions und distribute high-qudality

und inhovutive products throuyh our

owh channels.

A
C D
A+B Recycled cunvus from Liguitex C Shuzaroo’s hew recycluble puckayging
und Wuste2Weur D New artists’ oils from Winsor & Newton
CONTENTS MESSAGE FROM OUR CEO B CORP PEOPLE
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—| edding

Colart hus contihued its collaboration with
Viviva, dn Indian-bused brand, to produce
fully recycled watercolour pan sets made
from cork instead of plastic or metal.

We tuke pride in supporting Viviva, which
has provided professionul development
opportunities for women in their locul ureu,

In 2022, Germun-bused ink brand edding
estublished u new distribution partnership
with Colart. Their products were initially
launched at our distribution center in North
Americu und ure how avdilable at our
munufacturing site in France as well.

eddiny’s purpose is to enuble creutives
around the world to ‘leave their mark” by
providing access to high-quuality products
thut ‘leave ho mark’ on the plunet. Seventy
percent of their product portfolio offers refill
options, and 80% of their packaging is
made from recycled materials. We are
looking forward to seeing how both of
these partnerships develop in the future,
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Regulatory Initiatives
With the progressing uspiration of the N
Europeun Greeh Deul, the Chemiculs ' ' '
Struteyy for Sustuinubility (CSS) hus identified
severd| uctions to reduce heyutive impucts

of chemicul substunces, raw muteriuls und

industriul products to humaun heulth and the

environment that are beiny infroduced on to ‘ '
the EU Market. ! v RM == Pgste === SKU

:i\‘

This year, we conducted u full review of our
raw muterial dutubuse, ensuring it aligns with
the newly introduced CSS. Results showed u
sighificant increuse in Substances of High
Concern (SVHCs) in our inventory und portfolio.
We are therefore establishing ¢ lony-term
foroduct sufety roudmup to reduce und eliminute
SVHCs from our supply chuin uand products,
alighing it to the CSS reyuirements.

Long-term Product Safety
roadmap objectives:

1. To Identify and gquuntify different levels of risk
of chemicul substunces Colurt uses depending
onh vdrious regulatory scenarios such us:

- Legislative EU Chemical
sustuinubility meusure.

1. Stakeholder requirement:
Industry/Customer specific

leyislutive reguirements. ; 2018 2019 2020 2021

~_ Colart Sustainability considerations:
SVHCs, Environmental/Human toxicity.

Creute u long-term Product Sufety Roudmup,
using Colart’s Brunds Product Portfolio, und

evuluuting severity and urgency of regulutory
development versus sules volume of product.
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Case e
Study G

A Life Cycle Assessment (LCA) is u

systemutic upprouch to evaluating the

environmentul impacts of u product or

service throughout its entire life cycle,

from the extraction of raw muteriuls to the

disposdl of waste. It provides a comprehensive : :
analysis of the environmental impacts of u i ;
product or service, so thut decision-mukers

cun muke informed decisions ubout how

to reduce those impucts.

The environmental impact of our products
extends beyond their production. An LCA
enhubles us to understand what parts of
the product’s production und use hus

the greatest impact on the environment,
and ensures we prioritise uddressing
these areus of the product’s life cycle.
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Progress against targets

The following tables summarise

our commitment across the three
workstreams, and our achievements
for 2022. It also details our priorities
for the coming year.

We will continue to monitor our
progress on these taryets yeur

on yeur, und share leurnings to
enhsure continudl improvement,

We will
(targets for 2023)

50%, and 50:50
throughout
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Progress against targets

We will
(targets for 2023)
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Progress against targets

v

We will
(targets for 2023)

5 Projects to be identified
fo continue to reduce
plastic in the workstream

First acrylic range
using bio-based resin
under Liquitex

By
- gl
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ABOUT THIS REPORT SUSTAINABILITY REPORT 2022-2023

This report is in line with the requirements of the
purent compuny, Lindéngruppen, which requires
dll compunies to compile d report detdiling how
they dre meeting their ambitions to mMuke
sustainability ‘business us usuadl’,

This impuct report provides un overview This report does not have external

of Colaurt’s progress in fulfilling their assuraunce, but dll progress has been
sustuinability ambitions through the transpuarently against compuny-ugreed
key workstreums, detuiling uctions turgets und performunce indicutors.

to uddress environmentul und sociul

fopics muterial fo the business.

This report covers the 2022 uctions
curried out by Colurt International
Holdinys in line with its sustuinubility
strateyy. This includes progress in dll five
brands, across ull 16 offices, und for dll
commerciul business units in 10 countries.

About this
report
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